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This luxurious sofa for aircraft was created
in cooperation with the internationally
renowned designer Jacques Pierrejean.

“Luxury Traveller” offers sophisticated

air passengers an extraordinary amount

of space, incomparable comfort and

BOYMARK"®

Best in Leather Interior

Pierrejean Vision Press Pack
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numerous extravagant features. The finest
leather and high-quality materials are
processed at BOXMARK with diligent skill
and guarantee a stylish atmosphere in the
first-class sections as well as in business

and private jets.

BOXMARK Leather d.o.o.

Industrijsko naselje 10, SI-2325 Kidricevo
Phone: +386 2 7991-0, Fax: +386 2 7991-641
si.office@boxmark.com | www.boxmark.com

Visit us at AIME 2017, Booth 501.

AL AIME

AIRCRAFT INTERIORS MIDDLE EAST
08 - 09 FEBRUARY 2017 - DUBAI WORLD TRADE CENTRE, UAE
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deck and the upscale bar in the First Class area. In terms of demand, more airline customers are opt-
Today, the Middle East represents a significant part of A ing for branded panels on the bulkheads in both Busi-
IM Altitude’s business, according to Vice President Cor- ness and First Class, one of AIM Altitude’s specialties.
porate Accounts Chris Whetter. Qatar Airways is also Whetter cited the “Emirates factor” — which successfully
a major customer, as the company has created interi- created Dubai as a highly competitive hub airport in the region
ors for its 787 and A350 and A380 aircraft — with the lat- — as one of the reasons for the booming Middle East market,
ter boasting an “amazing social space”, he said. where even a small aircraft can cost US$10 million to fit out.
In addition, AIM Altitude is involved in projects for many AIM Altitude is a global company headquartered in the
other airlines in the region, including Etihad, Oman Air, UK, with bases in New Zealand, the Middle East, and North
Kuwait Airways, and has developed galleys and bars for America. It is owned by leading Chinese multinational aviation
Saudi Arabian Airlines. The company continues to take on company, AVIC International Holding Corporation. AVIC Inter-
customers both large and small in the region because of national’s mission is to develop overseas markets for the civil-
the high quality of the company’s work, said Whetter. ian aviation industry and expand international investment. [@

24 | PAX INTERNATIONAL | JANUARY/FEBRUARY 2017
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Business Jet
mtemors

INTERNATIONAL

WWW.BUSINESSJETINTERIORSINTERNATIONAL.COM JANUARY 2017

PLUSI

All the practical
information you need
on the current
crop of business
jet seats

SEAT
ADVANCES

DISCOVER THE POTENTIAL OF MATERIALS
AND TECHNOLOGIES THAT COULD
MAKE SEATS LIGHTER AND SMARTER

ROYAL JET BBJs RETROFIT IFEC

Carbon fiber and metal composite replace wood

SUPPLIER SHOWCASE
Top suppliers delve into today’s biggest issues
and share their predictions for 2017

Specialists outline trends and challenges in the
thriving IFEC upgrade market

veneer on two ultra-modern charter BBJs
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Wheels up

Head down the runway with a selection of the
latest cabin designs, product launches, case
study news and completion announcements

OOB6 Pinboard: The industry's hottest recent
designs presented in one place, plus
some exciting product launches

OO8 News in Focus: Duncan Aviation
reveals all about a Global Express
refurbishment featuring several
custom solutions

O10  Completions Roundup: This quarter's
announcements from completion
centers around the world

O12  Design Brief: A practical but
customizable VIP interior created by
Winch Design in collaboration with
Dornier Seawings for the new SeaStar
amphibious aircraft

O74  Design Brief: Airbus Corporate Jets
draws on the natural world for an
ACJ320neo concept that includes a
home cinema

VISION

Features

16

32

SEAT TRENDS

While seat manufacturers present their current
models, experts analyze the prospects of
alternative seat materials and technologies

ROYAL JET BBJs

Charter operator Royal Jet turned to Edése Doret
to create a strikingly modern interior overflowing
with carbon fiber for two new BBJ 737-700s

RETROFIT IFEC

Fast-moving developments in consumer
technology are driving demand for IFEC and CMS
retrofit upgrades — but such installations are not
without their challenges

businessjetinteriorsinternational.com 001
JANUARY 2017
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SEAT TRENDS

SITTING
TARGE TS

WHILE SEAT MANUFACTURERS PRESENT THEIR

CURRENT MODELS, EXPERTS ANALYZE THE
PROSPECTS OF ALTERNATIVE SEAT
MATERIALS AND TECHNOLOGIES

Words by Marisa Garcia

chair
Manufacturer: Inairvation

Creator of pictured design:

Pierrejean Design Studio

Launched: 2014 presentation,

2015 certification

Width: 17-25in between armrests

Height: 15-18in seat height; 30-53in overall
Depth: 18-20in, depending on the configuration
Weight: 45-70kg structure including mounting
plate, plus an extra 30kg for details and payloads
Construction materials: CFRP for several large
primary parts, aluminum seat box

Standard features: Mechanical or electric release
of tracking (up to 5.5in in each direction/11in
travel along one axis; 190° swivel in each
direction; rocking function (can be deactivated)
Optional features: Leg rest; headrest; slide-down
armrest; second recline articulation for lazy Z
positions; electromechanical amenities including
heating, cooling, massage and power plugs
Certifications: ETSO 16g and 9g certification for
all large aircraft

businessjetinteriorsinternational.com
JANUARY 2017
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SEAT TRENDS

Amalfi

Manufacturer: lacobucci HF Aerospace,
designed with Aloft AeroArchitects
Launched: November 2016
Width: 21in between arms
Height: 45.7in
Depth: 79.6in
Construction materials: Aluminum structure,
composite shell
Standard features: Lower pod surround for privacy in full
flat sleeping position; 7in center console width, one-leaf
meal tray; fully electrical actuation, PC power and USB
charging outlet; provisioning for wi-fi, accent and mood
lighting; iPad holder with continuous charging interface
Optional features: Lumbar support; electrical
massage function; IFE provisioning;
aesthetic customization
Certifications: C127a 16g

CARBON FIBER

When it comes to seat structures, the traditional
aluminum has a few new rivals. Carbon fiber has
been used for seat shells and so on before, and
it is now possible to implement it for primary
load parts. For example, the new chair engineered
by Lufthansa Technik with design support from
Pierrejean Design Studio, includes primary load
parts made from carbon fiber-reinforced plastic
(CFRP), including the backrest. These parts are
built using autoclave pressure molding and
vacuum molding.

Oliver Thomaschewski, head of seating and
structures at Lufthansa Technik, says the material
enables the company to answer the call for more
unusual shapes. “The classic aerospace aluminum,
which is used in the majority of seat structures,
has limits,” he says. “The degree to which you
can deform the material, without breaking and
completely destroying it, is very small. Aluminum
is perfect for other aircraft parts, but for seats
where you need to support high loads and energy
absorption, it's not the best choice. Carbon fiber
gives us the opportunity to build up very stable
and organic forms.”

The seat's articulation mechanisms are made
from aluminum and steel. “Steel is also very
uncommon in aerospace, because it's considered
to be very heavy,” says Thomaschewski. “It is
heavy, but it's also good for energy absorption,
compensating for the behavior of the CFRP."”

Thomaschewski acknowledges that carbon
fiber is not as easy to certify for primary load
parts as aluminum: “It's not easy to certify it; all
the regulations have to be negotiated for each
and every part,” he says. However, the company
has now succeeded in attaining 9g and 16g ETSO
certifications for the chair family.

businessjetinteriorsinternational.com o017
JANUARY 2017
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ing technology for cabin lining.

The lavatory space cube is described
as a space-saving solution for wide-
body aircraft. The footprint of the
revolutionary Space3 module (78 inches
by 52 inches) is based upon an exist-
ing center lavatory (52 by 52 or 76
by 44 inches). Through efficient use
of available floor space, an arrange-
ment of three full-size lavatories is
combined in one compact module.

By means of intelligent design, all
known options and amenities can be
offered, while significantly improving the
experience of passenger and crew, as well
as increasing durability and robustness of
the product, according to Diehl Aerosys-
tems. In addition, as lavatory part com-
monality is more than 80% of parts, the
availability of spare parts is increased.

The Space3 lavatory can be delivered
in a traditional three-lavatory variant,
as well as a PRM [person with reduced
mobility] variant. The two lateral lava-
tories are then joined through a middle
PRM door; the front doors open wide, to
allow a passenger wheelchair comfort-
able access. This arrangement can save
a further seating row (up to three seats),
as compared to a classic single lateral
PRM lavatory. For further customiza-
tion and improved comfort, the single
longitudinal lavatory can also be recon-
figured as a changing room or stowage.

The Space3 lavatory provides further
benefits through aircraft interface
reduction, as all three lavatories can
be supplied through a single interface
bar, which is then distributed inside
the lavatory. This not only simpli-
fies installation and retrofit, but also
line maintenance and allows quick
removal in case of cabin refurbishing.

In 2015, Diehl Aerosystems forged a
partnership with Regent Aerospace, the
US-based cabin refurbishment specialist.
A second partnership was announced
during April 2016’s Aircraft Interiors
Expo with AMES, the Austrian engi-
neering firm that is already active in the
retrofit business. AMES, a provider of
aerospace and mechanical engineering
services with comprehensive certification
capabilities, joined Diehl’s partner net-
work for cabin retrofit and the refurbish-
ment market. “Together, we keep work-
ing on joint solutions that we will offer
in the marketplace 2017, said Voskuhl.

With respect to other market seg-
ments and world regions, Diehl Aero-
systems has boosted its market approach

VISION

most recently in the after sales market
and in Asia. In the last quarter of 2016,
Diehl Aerosystems established a full-
scale subsidiary, called Diehl Aerospace
Pte Ltd, in Singapore. The subsidiary’s
prime task will initially be to take over
the operational responsibility for Diehl’s
Customer Support Center in the Asia
Pacific region (CSC APAC) at the begin-
ning of 2017. CSC APAC will complete
the company’s global presence in that
market segment, which also includes
the CSC for the EMEA region, based

in Toulouse, France, as well as the CSC
Americas in Sterrett, Alabama, US.

The year 2016 was dominated
by many challenges, especially
with OEMs ramping up produc-
tion for their latest programs, such
as the A350 XWB, noted Voskuhl.

And what does the company plan for
20172 Voskuhl explained: “We expect the
focus for 2017 still to be on industrial
and delivery performance including
the supply chain further down the line,
and the organizational optimization of
all players in the industry. While very
great news such as brand-new aircraft
programs are very much down the
line, in the foreseeable future we will
work very hard on the work packages
that we have already, as well as our
approach to the cabin retrofit market.”

Boxmark opts

for extravagance

During the AIME show, leather
interior specialist Boxmark is set to
showcase for the very first time in
Dubai its Luxury Traveller, which is

20 | PAX INTERNATIONAL | JANUARY/FEBRUARY 2017
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a plush sofa for aircraft, created in
co-operation with the internationally
renowned designer Jacques Pierrejean.
“The Luxury Traveller offers sophis-
ticated air passengers an extraordinary
amount of space, incomparable comfort
and numerous extravagant features,”
enthused Christian Schober, Boxmark’s
sales manager for aircraft interiors. “The
finest leather and high quality materials
are processed at Boxmark with diligent
skill and guarantee a stylish atmosphere
in the First Class sections as well as in
business and private jets,” he added.
Boxmark will also show its new F/
LIST leather flooring, developed in a
partnership between Boxmark and F/
LIST. The real leather surface is opti-
mized to meet high scratch, abrasion
and slip resistance requirements, and a
stringent qualification program ensures
that the flooring meets customer
requirements. However, as Schober
notes, the real advantage of the floor-
ing is that over time it develops “a rich
texture that looks beautiful lived in,
developing a patina rather than looking
worn, enriching the style and charisma
of the aircraft cabin” Customization pos-
sibilities include square or round tiles,
inlay work, marquetry and embossing.
Furthermore, in a future develop-
ment, Boxmark is seeking to launch a
new leather product called Duke. The
big benefit of this product is that it will
be available in 55 colors on stock already
flame treated for aircraft application,
in a very short lead-time, he said.
The Middle East aircraft interiors
market is very large and grows several

2018
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MEN'S Wi

L'HOMME AU QUOTIDIEN

MENS'UP / STYLE / DESIGN /
AIRBUS OU BOEING : LES "JETS PLUS ULTRA" DE JACQUES PIERREJEAN

PORTRAIT

AIRBUS OU BOEING : LES "JETS PLUS
ULTRA" DE JACQUES PIERREJEAN

Le 13/10/2015 par Carole Huyvenaar

image: http://static.mensup.fr/article/grande/1444756684-portrait.jpg

Credit Photo - Studio Jacques Pierrejean

SOMMAIRE ARTICLE
Quand on est gosse, on réve d’étre pilote de formule 1,
gardien de phare, architecte ou médecin. Jacques
Pierrejean n’avait pas précisément la téte dans les
nuages et ne révait pas de voler. Pourtant, son métier
est extraordinaire a plus d’un titre. Bienvenue a bord
des avions fabuleux de Jacques Pierrejean.

Pierrejean Vision Press Pack -1- 2018
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Jacques Pierrejean vient de livrer son dernier “bébé”. Un yacht de 141 m de long, doté de 4 ponts, une
embarcation qui occupe la 4e place au classement des plus grands yachts du monde. Mais ce qu'il
préfere, ce sont les avions. « J'avais plus de passé vis a vis des yachts que des avions. Je venais de
Cannes et dans le port de Cannes il y a des yachts. » Jeune homme, a bord d’'un 747 il s'interroge : qui
aménage les avions ? « En revenant sur Paris, je me suis dit qu'il serait intéressant de rentrer en contact
avec Dassault. Il se trouve qu’a cette époque (au début des années 80 NDLR), Dassault ne faisait que
des avions militaires et trées peu d’avions privés ». Chez Dassault, il rencontre un passionné
d’architecture. Ensemble, ils mettent sur pied I'unité d’aménagement d’avions privés.

L’idée que certains happy fews puissent s’offrir la liberté de décoller quand bon leur semble est passée
dans les meceurs. Avec Dassault, le marché des avions privés s’est développé. « Pendant ces douze
années, je me suis retrouvé chez Dassault comme consultant pour aménager des Falcon. On en faisait de
quatre a six par an. Ca prenait de plus en plus d’ampleur. Dans le monde, nous devions étre environ cinq
cabinets a pouvoir travailler ce genre de design intérieur d’avions ». Les avionneurs civils ont suivi. Airbus
m’a demandé de travailler sur quelques projets d’avions en aménagement privé. Ces projets ont
commencé a intéresser les vendeurs d’Airbus, ce qui m’a valu de faire des avions privés de grande taille
tres vite, qui étaient incomparable avec ce que je faisais dans le milieu des jets d’affaires ».

DES AVIONS TOUJOURS PLUS GRANDS

image: http://static.mensup.fr/article/grande/1444756684-portrait_chapitre_1.jpg

Credit Photo - Studio Jacques Pierrejean
En 2014, le monde comptait 2 325 “super riches” : un chiffre en constante augmentation qui a pour
conséquence une véritable inflation dans la démesure. Et 'aménagement ne se limite plus a choisir le cuir
ou la couleur des sieges. Boeing 747, Airbus A340, il n’y a plus de limite a la taille des avions que les
milliardaires - ou les Etats - sont préts a s’offrir. Seul 'A380, le plus gros avion civil du monde, trop grand
pour de nombreux aéroports, reste a I'état de projet. « Vous avez deux types de gros avions : le 747 800
qui est le dernier né de chez Boeing, que nous sommes en train de livrer en avion privé, avec deux étages
et I'’A380 » détaille I'architecte, qui a été consulté pour 'aménagement d’'un A380 Las, I'avions requiert
des capacités d’accueil et un service au sol important. « Or le summum de I'avion privé, c’est de pouvoir
aller ou vous voulez. Au fur et a mesure du projet le client s’est apergu de la complication de cet avion.
Donc I'’A380 en privé n’existe pas. »

Pierrejean Vision Press Pack -12 - 2018
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Sur une yacht, la problématique est plus simple.Credit Photo - Studio Jacques Pierrejean
Dans un avion, la notion de luxe prend une dimension différente. L’originalité du plan ou la richesse
ostentatoire des matériaux n’est pas vraiment le sujet pour Jacques Pierrejean, a qui le succés n’a pas
tourné la téte. Les avions bling-bling, trés peu pour lui. Mais quand poser du marbre ou installer une salle
de sport deviennent un challenge, I'exercice prend de l'intérét pour I'architecte. De fait, de nombreuses
innovations venues de l'aéronautique ont connu un certain succés. Ainsi les LED, aujourd’hui trés
répandues dans I'équipement de la maison, ont été employées par I'architecte pour créer une ambiance
lumineuse propre a recaler I'horloge biologique des passagers au fil du voyage. De méme, le travail
conduit avec les artisans permet a Jacques Pierrejean de poser des sols en cuir ou méme... en marbre.
Le marbrier a développé une feuille de marbre d’1,5 mm, que I'on dépose sur le panneau en nid d’abeille
léger de l'avion. Une innovation qui a permis au fournisseur de gagner en compétitivité sur d’autres
marchés, sur le plancher des vaches cette fois. « On reste un exécutant par rapport a une clientele, qui
est dans le domaine de I'hyper luxe. Tout ce qu’on fait c’est répondre a une question d’utilité a bord. Tout
cela pour moi, cela contribue au bien-étre. Notre recherche dans ce domaine de I'aéronautique vise & ce
que les gens vivent de mieux en mieux dans leurs déplacements, que ce soit pour une compagnie
aérienne ou un avion privé » conclut Jacques Pierrejean.

Lien vers l'article

Pierrejean Vision Press Pack -13 - 2018
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QUATRE ANS D’AMENAGEMENT POUR UN GROS
BOEING

image: http://static.mensup.fr/article/grande/1444756684-portrait_chapitre_2.jpg

Credit Photo - Studio Jacques Pierrejean
Aménager un avion comme un appartement - ou comme une maison ! - n'est pas si simple. Les
contraintes sont nombreuses, souvent difficiles a imaginer depuis le sol. Ainsi, installer une simple douche
reste un exercice quasi impossible. Alors ne parlons pas d’'une piscine ou d’un jacuzzi. « Quand on fait un
avions, ce sont des projets de dix-huit mois a quatre ans. Dix-huit mois, c’est un petit Airbus, un gros
Boeing c’est quatre ans. Un bateau c’est entre un et trois ans, c’est plus rapide, il y a moins de
contraintes. » Car on ne peut pas tout faire dans le domaine de I'aéronautique. Au dela des contraintes de
poids, de matériaux inflammables, de gestion des masses liquides (Jacques Plerrejean compare un
jacuzzi a un verre plein : il n'est pas compliqué d’'imaginer ce qui se passe quand l'avion traverse une
zone de perturbations), le secteur est rigoureusement encadré sur le plan technique.« L’artisan qui
travaille seul n’a aucun probleme pour faire un bateau. Pour faire la méme chose dans un avion, vous
allez étre audités.». Autre donnée de taille, tous les matériaux bougent sous I'effet de I'altitude. « /I faut
étre créatif mais aussi averti et réaliste. C’est aussi pour cela que nous sommes si peu nombreux dans ce
métier »poursuit-il.

MIEUX VIVRE SES DEPLACEMENTS

image: http://static.mensup.fr/article/grande/1444756684-portrait_chapitre_3.jpg
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RUBRIQUE : Contexte international
JOURNALISTE : Camille Bleuet

J a C q ue S PI el'l'ej ean y designer dans 'aéronautique et le maritime

« Des navires en forme de coquillages
plutdt gu’en forme d’hétels »

Jacques Pierrejean est designer et fondateur de 'agence Pierrejean Design Studio. Il signe aussi bien des jets privés que des yachts

comme fe « Phocéa » originel de Bernard Tapie ou plus récemment le « Yas ».

Est-ce difficile d'étre un desi-
gner avant-gardiste ou simple-
ment original dans le monde du
yachting ?

Oui, car la majeure partie des
bateaux est dessinée par les
mémes cabinets d'architectes
qui font croire aux propriétaires
quiils ont un yacht unique alors
quiils n'ont changé qu'une cloi-
son oy Yarrangement d'un pont.
Avec nos projets, nous voulons
sortir de la mode des « wed-
ding cakes » (NDLR : géteaux de
mariage) auxquels ressemblent
90 % des yachts et proposer des
concepts innovants, méme si

aller sur le marché avec plus d'in-
vestissements : présenter des
plans de yachts et parfois aller
jusqu'a réaliser la maquetts sur
nos fonds propres pour séduire
les clients potentiels.

Sur quels projets avez-vous
travalllé récemment ?

Le M/Y Yas, exSwift 141,
est sorti des chantiers émiratis
ADMShipyards en 2011. Clest
le huitiéme plus grand yacht
du monde et il a été construit
sur la cogue d'une frégate néer-
landaise de 1978. Nous avons
travaillé sur les échanges inté-

paslarévolu-
tion : des formes de coquiliages
plutdt que des hdtels,

De plus, le fait d'étre un stu-
dio discret et francais est une
difficulté supplémentaire. Nous
navons pas encore suffisam-
ment de références pour que
des propriétaires arrivent en
disant : « J'ai vu tel bateau au
mouillage, je veux le méme
concept ! » Pour exister, il faut

avec beaucoup
de vitrages et signé un design
engagé. Nous avions également
un projet similaire, le Swift 135,
mais il est toujours en attente
car le chantier, & forte participa-
tion étatique; a décidé de chan-
ger de cap et de se consacrer &
la construction militaire.

I

«En design, la difficulté est de sortir du lot », estime Jacques

Il faut raconter
une histoire.
stoire »

Aujourd'hui, nous avons lancé
le concept Lou + Lou, un M/Y de
180 métres & proputsion hybride
et en partie solaire, que nous
avons décliné en un projet de
120 métres pour un armateur.
Paralislement, nous travaillons
sur un projet de yacht d'expédi-
tion de 90 métres pour lequel un
chantier européen a déja été pré-
sélectionné.

Pour un designer, le point
clé d'un yacht d'expédition est

design marqué ?

Ce. sont en général des per-
sonnes entre 40 et 50 ans qui
ont déja eu des yachts. Cette
clientdle avertie a envie d'autre
chose que ce qu'elle a déja vécu.
Je dirais que les Sud-Américains
seraient plus attentifs & ce genre
de projets que les autres, mais
c'est simplement une tendance.
Les Russes sont également inté-
ressé

s.

Drici & une dizaine d'années,
les navires reviendront vars das
tailles plus modérées, 80 a 90
métres, et seront plus polyva-
lents : avec des afiures de yachts,
mais avec la ibilite d'aller

de faire cohabiter
et les apparaux de pont. Il faut
raconter une histoire en imagi-
nant comment mettre & leau
un sous-marin, un voilier habi-
table, décharger un quad... Les
moyens de manutention sont
I'enjeu clé des yachts d'expédi-
tion.

Quel est le profil des proprié-
taires qui veulent des yachts au

|

faire des missions océanogra-
phiques et sortir des sentiers
battus. On se diriaera peut-étre
vers de la construction pius sur-
mesure qu'actuellement, sans
plans préétablis. Seul Ilavenir
nous le dira...

: recueillis
par Camille BLEUET

Carmille Bleuet

Pierrejean, qui posséde deux agences 3 Paris et Nice.

Pierrejean Vision

@ Tous droits de reproduction réservés

~
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Le « Yas », huitiéme plus grand yacht du monde, propriété d'un membre de la famille royale d’Abu Dhabi [photo du haut) et sa suite (en bas 4 gauche). Une piscine imaginée par
Jacaues Pierreiean pour le proiet Swift [en bas a droitel.

¢

2018
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JACQUES PIERREJE}H
E MAITRE DES CIEUX

@ Tous droits de reproduction réservés
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> 1 juillet 2015 - N°22

L'ARCHITECTE JACQUES PIERREJEAN EST SPECIALISE DANS L'AMENAGEMENT DE YACHTS
ET D'AVIONS. POUR LUl ET SON AGENCE, OUVERTE IL Y A 35 ANS, IL S'AGIT D'EFFACER LES
FRONTIERES ENTRE LA TERRE, LA MER ET L'AIR. CE PREMIER PORTRAIT VOUS PRESENTE SA
CONCEPTON AERONAUTIQUE EN MEME TEMPS QUE SA PHILOSOPHIE. POUR LUI, UN AVION C'EST
PLUS QU'UNWMETIER, C'EST UN ETAT D'ESPRIT. DECOUVRONS-LE.
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Pour réaliser un avion ou un jet privé, il faut
avant tout créer de |'espace et des espaces.
Le rdle de Jacques Pierrejean est de créer des
décors de réve qui transportent, le temps
d'un voyage, les passagers a 45 000 pieds
loin de la réalité. Comme une résidence, il
congoit des avions luxueux, confortables et
contemporains, en réponse a une clientéle
exigeante. L'architecte doit devancer les
demandes et les besoins mais aussi rassu-
rer. Un usager doit trouver la quiétude et

oublier qu'il est dans les airs.

Un avion est constitué de multiples espaces.
Dans un avion de ligne, les passagers par-
tagent un espace commun. Pour un jet
privé, I'espace est le lieu de vie dédié aux
occupants. La mission de ['architecte est de
répartir le volume contraint entre usagers

et usages.

8
£

Du siege individuel avec ses petits espaces
pour I'écran, le verre, les espaces dédiés a la
logistique, a I'équipage ou les circulations...
tout doit étre pensé et optimisé. Le coté
pratique est un critére important.

Dans chacune de ses réalisations, Jacques
Pierrejean doit faire oublier que le lieu est
mobile et en suspension, que ce n'est pas
un lieu de travail, ni une résidence, mais
un espace clos dans lequel on reste ponc-
tuellement. Les ambiances sont travaillées.
Le parti pris architectural est de mettre en
exergue la lumiére, les courbes, les matiéres
et le mobilier. Les couleurs chaudes comme
le brun ou le taupe sont choisies. Rappelant
la terre, elles procurent un sentiment de
sécurité et des repéres aux usagers. Pour
une ambiance contemporaine et luxueuse,
I'architecte allie cuir et résines, bois et
moquettes. Il joue avec les hublots et volets.
Son talent permet d'oublier les courbes
imposées par la carlingue. L'avion devient
son jouet remodelé avec des espaces de vie.

Une attention particuliére est portée sur
la lumiére. Celle-ci scénarise, transforme
la cabine et joue sur les émotions et les
comportements des usagers. Une lumiere
blanche (froide) est choisie pour un décol-
lage en milieu d'aprés-midi dans un pays
chaud. Elle donnera une sensation de frai-
cheur. A l'inverse, une lumiére chaude est
prévue pour un atterrissage dans un pays
froid. Dans un avion, la lumiére devient un
outil précieux pour rééquilibrer le décalage
air-terre. Elle ne sert pas uniquement a
éclairer et a valoriser la décoration.
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Contrairement a un projet résidentiel, beau-
coup de contraintes sont imposées pour un
avion. Le poids est important. Chaque kilo
colte. Il s'agit d'alléger sans diminuer le
confort et le coté pratique. Une recherche
constante de nouveaux matériaux adéquats
est faite. La résine est un atout majeur
dans la conception de Jacques Pierrejean.
Les contraintes réglementaires  sont
pesantes et ne cessent d'augmenter.
De nouvelles régles de sécurité a chaque
avion et aussi aprés chaque accident
aérien. Tout dépend des autorités (avion-
neurs, aviation civile, compagnies aériennes
concernées pour les avions de ligne..). Les
circulations des passagers et de I'équipage,
la résistance aux chocs et au feu, les éva-
cuations... tout est passé au crible. Pour un
tel projet, I'architecte est le seul maitre a
bord pour prendre en compte les obligations
d'ergonomie, de poids et de sécurité.

Pour lui, I'avion du futur est dans les détails.
Il faut aller plus loin dans les espaces de
vie, les jeux de lumiere, le confort et les
aménagements.

Un écran orientable, une liseuse avec une
intensité changeante, un miroir de cour-
toisie... les petites choses font toute la
différence pour un utilisateur.

En plus du service de I'équipage, le luxe
aérien, c'est la création de salons et espaces
bar en libre-service. L'usager est comme a la
maison et il se sert. Des minibars sont inté-
grés aux équipements de divertissement, de
toilette et de confort.

Pour la First des A380 d'Emirates, Jacques
Pierrejean a congu les premitres douches
dans les avions. Un challenge technique
avec des réserves d'eau restreintes et une
alimentation électrique complexe. Il a fallu
prendre en compte le systeme de réserva-
tion des salles de bain pour les premieres
classes. D'aprés lui, I'inspiration pour les
futurs avions viendra des hammams car la
vapeur présente plus d'avantages.

Dans les compagnies de luxe, des mini
suites sont créées, véritables défis tech-
niques. Congues comme des ilots séparés,
les points importants a traiter sont la cir-
culation d'air, les masques a oxygene, les
panneaux de décompression... Rappelons

PIERREJEAN

37, rue des Acacias

75017 Paris

Tél. : 01 4574 03 03

et

29, boulevard du Mont Boron
06300 Nice

www.pierrejean-design.com

qu'avec la pression et la température en vol,
les matériaux bougent et se transforment.

Tout semble aisé mais rien n'est facile dans
la conception d'un avion. Pierrejean Studio
Design privilégie les collaborations avec les
artisans francais. Ils savent concrétiser ce
que l'architecte imagine en tenant compte
des contraintes techniques et économiques.
La réalisation d'un projet dure entre 2 a
5 ans. L'aménagement intérieur représente
40 % du colt d'un avion prét a voler.

Jacques Pierrejean est un vrai magicien.
Il transpom;)artemem dans les cieux
et arrive, par son talent, a faire oublier
aux usagers qu'il les fait voler. Il nous

laisse entrevoir une créativité sans fin qui
repousse les limites du possible dans le
domaine aéronautique.

Pierrejean Vision Press Pack

_‘|9_

@ Tous droits de reproduction réservés

2018



IIIIII

2 BmNE—ANELBD, HhEEOMADITNEFRLET!
=)L -I¥KV T!??1500><747’11‘b..ﬂ$’&ﬁ1§'

COURRIER:

ZDRHADEZLL.
707y aFv b
’fl]c’(b\éo

%&W nevee ang M—WM
ZHZHEVEZAICREIILL, MBI, FEMELTRREEMSIELEDEIDE,
E—4— 71—l (HRR)

AT HEFIPOMETEET

THHREFFT BLVE | ZETD!
EA LA E—T] !

7—F 7 | X TEBO RS HRE
s 3=, KV 7% 7 & Lo

tHFPRERBICEILTHh 22

Pierrejean Vision Press Pack -20 - 2018



2018

e RAREDINKR—LEO
1 MAFNTNNESRR
Qul—Ih Y AN LY
XLV OVER® ERE LI
ROCHKESRHER IUELR
SRRV’
E/HBLM > LBESY AR
TREYh—" N+E>2 - UH—2
FAN(B) B HI—2 - N—2H
P HIE RO RO R
TUH—2NF N - IRBY AKX
Ry RO NN RN LT
FIESS HOER° EHLE NINA
KENNANRKEEL TR Y
LRIXM—1REIBSKEPEES
BHREEOW 50e° o o
o UR—EL (- coE)
LEVHEDNARNDNUNS DD —L -
VARXN—HEENINYT ¢ —L0N
H D L QR#WIhED RIRCHE
B ROMHITVE L L°

W >—a BEMINP YR —
2 BEEBAOBLSRENEDY
500° EHERA—USEHL H A —
DR MR OBSEEZ UG
OCUHN - RARSE—FADN~
~ ML —JIiNy R —; SVKES
E e Bl o IR SO PR A
Q1 VH—2NF N1 )inlIe®
"MA—KLANK SRS #
RPN —LINH N LU0V
SREREHND EMEIKENOV
DONNRVEIN S
S0REN)QBEN—VRRR
SHNINEKAXLY®

P DHRINIDAK 4D

T Y REE N, 1973F

W T IVESL TR

EERER, AHOTYIYRYY

PR AN < 2y 72 3%
Jacques Pierrejean
19514 7

Id—
F & B, MBWONEPT Y b
DTFYAF—& LTERT %o

I

ERIRA—=M—LTHBLEOD L KZ

PIZ=RR=J=AN

FRMFEDTTINZAI0 (XWB) O—

20165F 1,

_2]_

Pierrejean Vision Press Pack



U
i
Py,
Py,
i
(@]
i
>
Z

Airbus A340-500

&% 67 93m

Py BMERICAENT

-0y AOEMEERLT T XA OBAR T F 1
R—btFxy b 2y 7 BBEIOWAR, KTILE
DHD, K2 E LY EYTIL—AICIGEREENS
HENEEN TV S,

HRBWED T 7 —ZA b2 TR

IIL—YMBD "T5AR—bhZM1—b,

i, HRM—0> v 7— 2N ERA8 &5 '

2, EYRRIFIADRELHFATES T .
VIR, HRABO Y x 7HFHNS BRI !

PRI A 2 EH LD, Airbus A380-800 JEUE

courrier a lacarte 109

BHOF)—L5(4FT—%REDEMIC

TREERETGT 2 ATHEIC LIoR IR B sh TR, Z Al
BI8INT 74 R— P x v Mi—BREMAAN
UL &5 TREBO—ED &5 LBMATEL RIS 50
FHERETHIE NASADA X — S EEBICTH
A Y ENILEDT A FDREH LD o

—— ‘——*""’

BEOL3(DB0T R——
TSNS Ty by DEBTMSNBBTATE T 248 567
FAR—FYry bCdE, 1MUY EY L Bdelng 747-

=L EMOWED2MICIBR—LSTHI—ZAR 2 76.3m
—R&, BYAMBEEN L TEMEIRIZHE i
S UL 4

RO 10km

ERIC PIERMONT / AFP / JIJ|
PIERREJEAN DESIGN STUDIO (8)

Pierrejean Vision Press Pack -22 - 2018



PIZ=RR=J=AN

VISION

Pierrejean Vision Press Pack -23 - 2018



PIZ=RR=J=AN

VISION

Pierrejean Vision Press Pack -24 - 2018



PIZ=RR=J=AN

VISION

Pierrejean Vision Press Pack -25- 2018



PIZ=RR=J=AN

VISION

Pierrejean Vision Press Pack -26 - 2018



Aircraft =~

Leriors
INTERNATlONAL

—_— = =

Pierrejean Vision Press Pack -27- 2018



PIZ=RR=J=AN

VISION

PIERREJEANDESIGN

Creativeprocess

A Paris-based design studio is striving to create exciting
cabins that add a little more imagination to the catalogue offerings

Cabin designs are becoming
N more and more personalised,
whereas just a few years ago
airframers delivered aircraft along
much more uniform lines.

The modernisation of fleets and
competition between airlines has led to
a reconsideration of seat, galley and
lavatory design, and a market previously
limited to a few timid innovations has
now opened for specialist aircraft
interior designers, who can offer airlines
designs that correspond to their image.
During the last Aircraft Interiors Expo in
Hamburg, visitors could see the research
being carried out by architects
specialising in custom solutions to
encourage manufacturers to take the
initiative in this domain.

Pierrejean Design Studio has
followed this approach since 1998,
convinced it is the way to achieve the
optimum balance between the
production costs of equipment and
passenger comfort. The studio’s first
studies focused mainly on the first-
class environment — not just on the
seats’ ergonomics, but also the
functions and the surrounding storage.

These first concepts necessitated the
involvement of aircraft manufacturers,
which had to adapt to the demand.
Next, convivial zones appeared around
the seat: bar corners, buffets and

05 Aircraft Interiors International.com
SHOWCASE 2014
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THE MOST DIFFICULT WORK HAS YET
T0 BE DONE IN ECONGMY CLASS @@

_29_

a modernisation of the lavatories
that can go as far as incorporating
shower cabins. Since then, the galley,
originally very technical and hardly
convivial, has become something
intended to be more sociable, treated as
a modular space, from its appearance
during boarding, through its true
function as a space allocated to the
crew, to becoming a place for
passengers to meet at the end of the
service.

REAL-WORLD EXAMPLES For its
concept of Mini Suites created in 1998
for Emirates, Pierrejean Design Studio
worked with B/E Aerospace on the
development of the seat module,
bringing together the intentions of the
designer and the airline, the
certification requirements, the
integration inside the aircraft and the
economic success of the final product.
This concept, which was highly
innovative at the time, was originally
strongly criticised for its private aspect.
However, Pierrejean Design Studio can
affirm the success of this much-copied
product, the name of which has
become synonymous with comfort in
the world of cabin specification.

Similarly, when Pierrejean Design
Studio conceived a design for Etihad
based on the Solstys business-class seat
from EADS Sogerma, the cabin layout
had to be re-thought in order to better
integrate the concept, which offers each
passenger direct aisle access and a
perfectly horizontal sleeping position.
More than 8,000 examples of this seat
have since been sold, making it a
bestseller for its category.

Conscious that the most difficult
work has yet to be done in economy
class, Pierrejean Design Studio has
looked into a high-density solution for
certain routes, countries and types of
aircraft, alongside a more conventional
vision of this class.

Toilets can be found all around the
premium zones, and the studio has

01. One of the
most headline-

I

grabbing

A380 features:
Pierrejean
worked on
the Emirates
A380 showers

galley co
that is id.
meeting
relaxing

Aircraft Interiors International.com
SHOWCASE 2014
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carried out a study for Jamco to explore
a new arrangement where men and
women can cohabit. With this concept,
a urinal and a bidet appear and then
disappear, in a revolving design that is
intended to be easy to maintain and
very hygienic to use. This sensitivity
that Pierrejean Design Studio brings to
passenger comfort can also be seen in
the shower facilities onboard Emirates’
A380 fleet.

Developed in collaboration with
Airbus and Dasell, the layout at the
front of the upper deck provides
one of the best occupation ratios for
this zone. Like every architect
imagining life inside, the studio wanted
to invest in the service area to
make it more attractive both for
passengers and the teams who work
there. Treated like an open kitchen, the
galley opens on to the commercial
cabin, becoming a place for meeting
and relaxing, and is harmonious with
the surrounding cabin.

In the context of the B787
Dreamliner for Qatar Airways,
Pierrejean Design Studio wanted to
open up the entrance to the aircraft in
order to offer passengers a real
welcome worthy of a hotel lobby.
Buffets incorporating trolleys in the
lower section were designed for AIM.
The trolley itself, part of the company’s
identity, was the subject of extensive
research, which adds to the appeal of
duty-free shopping when it passes
through the cabin.

This work has become more and
more essential for airlines, which, with

Aircraft Interiors International.com
SHOWCASE 2014

058
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AIRLINES, WITH THE HELP OF SPECIALISTS, HAVE
TO CONSIDER INTERIOR DESIGN AS PART OF

THEIR COMMUNICATION PLAN @@

04

the help of specialists, have to consider
interior design when communicating
their design plans. In its work,
Pierrejean Design Studio continually
reflects as much on the concept of
specific products as on the
optimisation of cabin layout. The
studio is currently working on a study
of the interior trim of a cabin’s interior
panels in order to offer further
personalisation for airlines.

All of this is coordinated with the
aircraft manufacturers, which, for their
part, seek to minimise choices in

_3[]_

03.

04.

The studio

has worked

on lav concepts
with Jamco
Pierrejean’s
vision of

a high-density,
economy-
class seat

creating catalogues of standard
products. However, cabin designers
have the know-how to develop and
present these products to achieve the
best compromise between concept,
quality and price.

The merging of suppliers has the
potential to limit creativity in the
future, but the perseverance of
Pierrejean Design Studio over the years
in this profession has helped

perpetuate the momentum of
innovation for the passenger’s
wellbeing. XI
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A potential Greenpoint
BBJ787 project, with an
interior design by
Pierrejean Design Studio

BBJ 787 EXPERTISE

Greenpoint Technologies will highlight its capability to take on a VVIP
BB) 787 completion. The completion centre is in discussions with
multiple customers and hopes to announce a contract before the end
of 2013. This effort reflects the company’s 2013 corporate goal to
obtain the knowledge and resource documentation to efficiently price
and contract a BBJ 787 completion.

Meanwhile, the company’s BBJ 747-8 completion is in full swing, and
should be delivered in the first half of 2014. Greenpoint will show its
1/20t"-scale VIP BB 747-8 model, which it debuted at EBACE 2013. The
model incorporates the patented products Aerolift and Aeroloft, for
which the company anticipates sales in 2014.

Odyssey Aerospace Components, Greenpoint’s VIP cabinetry
manufacturer, will co-exhibit.

Shared entertainment

Flight Display Systems will display JetJukebox, an IFE device that

uses cabin wi-fi to share files and stream movies and music without

an internet connection. It creates a local area network for up to

eight passengers. In addition to audio and video, passengers can

view the included worldwide moving map. The JetJukebox works

with any wi-fi-enabled laptop, tablet or smartphone with a browser.
Passengers connect to the wi-fi network, open a browser

window and type in a URL. Users can add content instantly via

multiple USB flash drives. Content can be added to the internal

solid-state drive by connecting a laptop and following instructions.
The JetJukebox provides two Ethernet ports, one

for a laptop and one for the router. There

are two USB ports on the front and four

on the back of the unit. Also included on

the back are moving map, HDMI and

VGA outputs. Streamable file formats

include MP4 for video, MP3 for audio,

and jpeg for photos.

_35_

NBAAPREVIEW

NBAA 2013

The organisers of NBAA 2013 are
expecting around 25,000 industry
professionals to convene in fabulous

Las Vegas on 22-24 October 2013.

With more than 1,000 exhibits and two
stafic displays to get round, we hope you
find the following pages a helpful starting
point for your essential pre-show planning!

2 STATIC DISPLAYS

As well as the customary outdoor static display of aircraft,
this year NBAA's organisers are adding an indoor static
display, on the main exhibit floor, for 10-15 light business

aircraft and helicopters

Jet mock-up

Pilatus Aircraft will exhibit a full-scale
mock-up of the new PC-24 jet. Highlights
of the cabin include 13 large windows and
a continuous flat floor.

Soft launch
Moore & Giles will launch its new leather
collection, Maui. Tanned on Spanish hides
that average 45ft?, Maui is a semi-aniline
leather with a two-tone tipping effect that
emulates the skin of the stingray. It is
available in an extensive range of colours.
All Moore & Giles aviation leathers are
treated to meet technical aviation
specifications. Additionally, many of the
company’s more fashion-forward leathers
can be treated to meet these standards.

Capsule coffee machine
Aerolux will demonstrate its newest innovation —
a 28V version of its popular Espresso

Coffee Maker (ECM), which is

compatible with Nespresso capsules.

The main advantage is that the unit

requires much less power to produce a
constant supply of the same high-

quality beverage.

Aerolux can supply a wide array of 28V
and 115V equipment, including: ovens
ranging in function from 1-48 servings;
refrigerators and freezers ranging in
capacity from 1-3ft3; and various
beverage makers.

Business Jet Interiors International.com September 2013 77
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LIGHTING

Business Jet Interiors International

LIGHT HAS A DRAMATIC VISUAL IMPACT ON THE AIRCRAFT’S

ARCHITECTURE. FOR THE BEST RESULTS, THE INTENSITY AND COLOUR
OF THE LIGHTING SHOULD BE THOUGHT THROUGH IN ASSOCIATION
WITH THE REST OF THE CABIN AESTHETIC AND MATERIALS, AT

A VERY EARLY STAGE IN THE INTERIOR DESIGN PROCESS

NTCEMOOD

he main aim when creating this LED lighting system

for aircraft cabins was to ensure unchanging colour
throughout its life. Development partners Lufthansa
Technik and Schott say this is achieved by the control
system, which mixes and regulates the output of
individual diodes. Its sensors are designed to identify
age-related colour changes in individual diodes, and
adjust the output mix accordingly.

nicemood is available in classic white and full-colour
versions, and can be programmed to output colour
sequences and scenarios.

The system consists of four elements — a wireless
access point and an interface unit from Lufthansa Technik;
Schott’s Heliojet True Colour Stabilization (TCS) lighting
system; and a controller. In VIP applications the
controller is a smartphone, and in commercial aircraft
it is a touchscreen operated by cabin crew. It can
be installed in any size of aircraft.

www.lufthansa-technik.com; www.schott.com

Pierrejean Vision Press Pack

JACQUES PIERREJEAN, PRINCIPAL OF PIERREJEAN DESIGN STUDIO

BE-BOP°TLC AND CALYPSD

GA Electronic introduced the Be-Bop’tic fibre optic

system in April 2013. It enables control over colours
and luminous intensities. The company says the main
advantages of Be-Bop’tic are gentle and homogeneous
illumination without the need for a diffuser, weight and
power savings, and low maintenance as a result of the
small number of light sources used.

Another new PGA product is Calypso, a monument
reading light. As well as the white LED that provides the
main source of illumination, the unit has three smaller
coloured LEDs that enable it to be seen and operated
easily in the dark. The light is compatible with systems  :
ranging from 5-28V DC. PGA says Calypso’s flush design .
enables it to be integrated into any monument type. .

www.pga-avionics.com

Business Jet Interiors International.com July 2013 63
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GREENGODDESS

A COLOURFUL MEGA-YACHT INTERIOR
DESIGNED BY STUDIO ZUCCON AND CRN

OTHER EYE-CATCHING DESIGNS FROM VARIOUS INDUSTRIES...

Inspired By Design Pierrejean Design Studio’s Ghost
created these 6.5m Ship yacht concept

crystal dragons for :

the Buddha Bar in

London, UK

72 Business Jet Interiors International.com July 2013

Inside the all-new Range Rover
: from Jaguar Land Rover

_39_

The 60m-long 125 J’Ade yacht is meant to feel at one with the sea. As
such, it features full-height windows on the upper salon; a ‘beach club’
—a platform by the water; and a flooded garage that can be used to
store an 8m Riva Iseo yacht, or as a swimming pool.

Across the four decks and subdeck there is room for 10 guests (with
four guest cabins and a master suite) plus 13 crew members. The master
suite features furniture clad with white/silver nuance coconut leather by
Fendi Club House ltalia; a silk carpet; and cashmere textiles and curtains
by Loro Piana. The adjacent bathroom is furnished with Afyon and
Emperador dark marble, and features an anti-steam mirror concealing
a television; petal-shaped washbasins; and an oval bathtub by Boffi.

Various shades of jade make this a bold and bright yacht — from the
Sicis mosaics in the Turkish bath and gym area, to the marble of the main
salon’s bar. The green is balanced by the more neutral hues of Canaletto
walnut, polished rosewood, brown and beige leathers, white travertine
marble, white Tai Ping carpets and Afromosia floors.

Other highlights include two 14-seat dining tables, one with a rotating
servant; a Swarovski chandelier; a helipad; and a spa pool.

A stateroom cabin designed by
Priestrnangoode for Norwegian Cruise
: Line’s Norwegian Breakaway ship,
launched in New York in May 2013

2018
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PIERREJEAN DESIGN STUDIO PRESENTS
GHOST SUPERYACHT CONCEPT
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France-based Pierrejean Design Studio has presented the 60-metre
superyacht concept called Ghost, which aims to offer a luxurious

cruising experience to the guests.

Providing an ample view of the seq, the 60 metre Ghost suoperyacht concept features
three decks with a terrace at the front, which can be used while cruising or moored. A
large terrace at the rear can be used to support social life on the sea.

During the daytime, the large terrace will provide an access to the beach or bathing
around a variety of nautical activities. A huge recreation area offers relaxation and
fitness facilities during the day and a place for dinners with its dance floor by the water

during the night.

Adding more to the luxury, the Ghost concept also features a third terrace, an extension
of the owner’s suite, serving as a space for gymnastics, reading corner as well as a

private dinner spot.

A deck in the interiors of the yacht has been completely designed for the guests with
various private spaces to read, watch a film on a giant screen or relax by meditation. It
opens onfo a bay represented by a huge porthole, which offers panoramic views.

The main deck is designed as an open place and includes a self-service buffet corner, a
multimedia library, a cinema, lounges and a dining room. On the upper deck, the bridge
is encircled by the owner’s suite. It features a mini swimming pool or sunken bath, a
modern four-poster bed, a huge shell serving as dressing room, sails form screens

hiding the work and eating areas.

@ W Tweet <0 | Pinit | S+ 2
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HoBble MeuTbl PPaHLY3CKOro BOMAOLWEHUSA

Texcr— CBETAAHA BAHIOXWHA Teccr— PIERREJEAN DESIGN STUDIO

8 ALTITUDES Pocons

AVN3AUH

M3 NPOEKTOB CAM XYAOXHWUK BbIAENAET BOEING 747-8
KOTOPbIA CTPOUTCH HA MOWHOCTAX LUFTHANSA TECH
B TAMBYPIre ANSQ rMABbl HEHA3BAHHOINO rOCYAAPCTBA

84 ALTITUDES Poccns
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Msi yxe pacckasbisani
06 atense Xaxa
Mbep-Kara

8 Altitudes, o c Tex
110p Y AEATENBHOTO
bpaHuy3a noGkisano
MHOXECTBO

HOBbIX KIMEHTOB,
33BepLUeHa paboTa

HaJ HECKONbKIMM
npoeKTamM.

pyrue xe ewe

8 pabore — Hanpumep,
ucnonvHckii Boeing
747-800. Kak v mrorvie,
T+ Mbep-Kar xaet
cnpoca u3 Asvn.
Bripovem, v 3aka3uvikos
w3 Poccum — Toxe.

Boepx
RsTop kpacosmx
wwtepecpon
coficrason nepconch.
Cnesa
Orpacovanui or

[re—

Chens
Orpowan3ana, koro

Hacronuemy Bonswon
Bosing 717,

sepxy
Monwouswkas ofesen-

hee wrepeco.

B NpOwINLI P33 M nCa-
4 0 Crynu Pierrejean Design
B Altitudes No 3a cenTabps-

1 0RN NBCCaXWPCKAA Boging
787 Dreamiiner s aanakomnanino
Qatar Airways. 3 370 spews a
B0RY CNYWIEHO 3 AXTHI PaIMEDa-
M1 07 36 80 141 METPa,  npoRON-
X3ETCA PABOTa HaR HECKONSK-

CPaBHUTENbHO HeBOMBIX Ca-
woneros, spoae Falcon, Global
Express, ACJ, BB, a rawxe axt
20 80 MeTpos. — Pacckasbisa-
©7)Kak MoepKar. — Ha o

B3R, CPeA KTIOYEEEX PoiH-
K08, 0TKYRE WAET CNPOC, CTO-

v Hazaars Poccuo u Typuuo.

HOM U YHKBNEHBIMY TOBAPAMA.
B camonerax xe Ha nepaoe e~
€70 4atie BLIXORUT IproHoMAKa
 koMpopT.

Cryans sannmaeTcs musainom

DaBaTLIBaeM A3t AXTH, M,
5 n1epayio odepens, aymaem o6
YaoBONLCTEMM, 06 OTAbIXe. C Ca-
MoneTaw ace He Tax! Onu uc-
ROAL3YIOTER KaK MHCTRYMENT,

PoccanALTITUDES

AN3ANH

Ha kX neTaioT no aenam. Ha -
T MOXHO RaTH BONI0 (aHTaIM,
Ha BOIAYUIHOM CyaHe MPXO-
AWTCH AYMATE OB OTpaHIIEHUX.
OueHb NOME3HO 3HaTk PazHoo-
6pasHble TpeGOBaHMA BNaCTel,
HTOBI NOHAMBTS, Fae uaelo
MOXHO BONNOTHTS, 3 FAle = HeT.
o xe v ¢ BuiGopow MaTepyanos.
Ha sixTe on 0rpover, 3 Ha camo-
nere cepradukauvs ropasao
crpoxen.

Kax Moep-Kar — CTOPOHAK
AM33iH3 «OT M 4%, EMy Hpa-
BUTCR Ha4ATS CHAPUXY, € BHew-
W AeTaned, hopusi v pacno-
OXeNws KO, Kpacku. B Cauo-

V13 NPOBKTOB Cat XYROKHiK 81~
Aenser Boeing 747-800, koo~
Pbifi CTPOMTCR Ha MOWHOCTAX
Lufthansa Technik s famsypre
AN 113851 HEHa383HHOTO O~
cynapcrea. B 3rom cavonete
GURET MHOXECTBO UHHOBALI
-+ Moep-Kan Takoxe r0sopuT

0 GonbLOM KoMUHeCTse Ykpa-
wewwi 1 Y3090 Ha meden
ELe ORMIM HENPOCTEIM 3anaH-
€M CTan AM3aAH-IPORKT CaMOrD

Poccus ALTITUDES
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ON3AWH
OCOBYK TOPLAOCTb Y MLEP-)KAHA
OKA3AHHOE KOMMAHWEW AIRBUS,
PA3BPABATbHLIBAN AW3AWH ACJ PRES

60/1bLLIOr0 YaCTHOro camMoneTa

B Mupe, Airbus A380 ans caynos-
ckoro npvHua Anb-Banvaa, sesib
NpeB30ATV OXXNAaHUA CTONb
Tpe6oBaTeNnLHOro Yenoseka,

[,a V1 3aTMUTb ero NnoTpscatoLLmin
A340 66110 04eHb HenpocTo. bbi-
110 1 33AaHVe HeBbIMOIHUMOe —
npu paboTe Haf CamMblM ManeHb-
KM BO3AYLLUHbIM CYAHOM B UCTO-
puu CTyaum: «3akasumk nonpo-
CUN HAC YCTaHOBWTb TYaneT Ha
BepToneTte Eurocopter Dauphin.
Mbl 04eHb AONrO paccMaTpvBa-
NV BAaPUaHTbI, HO... TaK U He [0~
6ununck ycnexa.

Ocobyto ropgocTs y Mbep->KaHa
BbI3bIBaeT AOBEPVE, OKa3aHHOoe
KoMnarwven Airbus, ans KoTo-

ALTITUDES Poccus
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povi oH pa3pabaTbiBan An3aiH
ACJ Prestige. Mo ero cnosam,
aBvacTpouTenb Bblbpan UMeH-
HO ero BapuaHT Ans fanbHen-
LUero NPOABVXXEHNS 3TOW MapKu
Ha pblHKe 6usHec-asnaumu.

[ina cebs nn3aiiHep Toxe cae-
nan Bblbop: «f oueHb N6
Global Express, B Hem cobnto-
[aeTca naeanbHbli BanaHc cko-
POCTW, AANBHOCTW U MeCTa Ha
60pTy. Ans MeHsa 310 6bin Hbl
NYYLLNIA BapUAHT ANS PA3BUTWS
6v3Heca no Bcemy Mupy. A ec-
JIN FOBOPUTb O AXTaXx, TO C Yao-
BONbCTBVEM nowen bl B nnaea-
HWe Ha He[,aBHO 3aBEPLUEHHON
HaMmu 60-MeTPOBOW MOTOPHOM
Silver Arrow!».
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Beepxy

Ha Airbus A320 Toxe
XBaTaeT MecTa, YToGe!
Pa3rynaTbCcs haHTasnm.
KoHeuHo, ero naneko He
CTONBKO Xe, CKONMbKO Ha
LBYX3TaxHbIx Boeing 747
vnu Airbus A380. OaHako
HeCTaHaapTHbIe pelle-
HWe, TaKue. Kak npucno-
HEHHBIV K CTEeHe AVBaH
VNV Yrnoeoii TYyaneTHbIk
CTON C 3epKasoM Bbi3bi-
BatOT 6OMBLLON NHTEPEC.
Cnesa

CamoneTtom MeyTbl XKak
Mbep->KaH Ha3blBa-

et Bombardier Global
Express, koTopeblit, N0
ero MHeHu, 0TIn4aeTcsa
vaeanbHbIM 6anaHcom
ra6apuTos, CTOMMOCTH

1 XapakTepucTuK.

2018



DESIGNING
FOR THE

FUTURE

An exclusive preview of some of the leading European Design Studios
recently completed projects, and future concepts.

The design of cabin interiors and exterior liveries is the privileged area of
creation in business aviation. A long-time supporter of designers’ creative spirit,
Altitudes has invited some of the leading European Studios to unveil their latest

concepts. Some of these projects are actual aircraft currently undergoing
completion in various Completion Centers, others have just been re-delivered to

their owners, and the rest are concepts developed to inspire customers. This
exclusive spread was made possible thanks to a special relationship developed
with some designers over the years, may they all be thanked here.

By Sylvie Péron
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Pierrejean Design Studio

Private Boeing 747-8

Jacques Pierrejean’s concept for the
cabin of a Boeing 747-8 with its mezza-
nine, on the cover of this issue of Alti-
tudes Europe magazine, is a good
example of the volume and the enor-
mous possibilities available inside the
cabin of the biggest aircraft on the
market today.

Founded by French designer Jacques
Pierrejean, the Studio with bases in
Paris and Nice, has a 30-year expe-
rience in interior design. Six persons are
employed on a permanent basis, often
joined by additional freelancers.

They have had the opportunity to work

Pierrejean Vision Press Pack

on some of the world’s most exclusive
aircraft and yacht projects and were se-
lected recently to design the first pri-
vate Boeing Business Jet B747-800
and the first Dreamliner B787-800.
“We have had, my team and |, the op-
portunity to work on some of the
world’s most exciting aircraft projects,”
says Pierrejean. “Our experience in-
cludes helicopters, Global Express,
Learjet, the whole range of Dassault
Falcons, Airbus and Boeing aircraft..”
The Design Studio created interiors for
25 narrow and wide bodies-aircraft.
Some of them were designed for head

_45_
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of states such as for the French, Italian,
Spanish and Qatar governments; and
private owners such as H.H the Emir of
Qatar, the Prime Minister of Qatar , Mr
Berlusconi and many other clients ...

THE PROJECT: A BOEING 747-8 VVIP
“Create a trendy evolutive environment
for day cruise and night time!”

“Our first research is mainly based on
an accurate layout, perfectly adapted
to the quality of living requested
aboard. It should enhance space with
multifunctional areas, provide refined
amenities so as to create a feeling of in-

L

2018
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timacy, comfort and well-being to the
passengers.”

“A new environment requires new
shapes, new functions, materials and
textures... We are therefore currently
working with various manufacturers to
develop innovative ideas for seats, fur-
niture, fabrics, laminates, carpets... in
total compliance, of course, with the
aeronautical regulations.

Besides, we are also involved in new
lighting concepts which we believe
should not only emphasize space, add
value but also create peaceful and a
welcoming  atmosphere, stimulate

Pierrejean Vision Press Pack

VISION

The owner’s request
was to create a trendy
evolutive environment for
day cruise and night time

_46_
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energy, provide confidence and relaxa-
tion, suggest symbolic cycles of the sun
with creative scenarios associated to a
combination of subtle color schemes...
and make every moment of life aboard
so specific and highly enjoyable. Our
concept is based on a convertible space
between day flight and night flight.

We get our inspiration from the infinite
richness of various cultures, combina-
tion of talents, curiosity and know-how,
exchange of ideas and integration of
the latest technologies.

We create a real synergy for the benefit
of both the project and ourselves.”

2018
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INTERNATIONAL

THE INTERNATIONAL REVIEW OF BUSINESS JET INTERIOR DESIGN AND COMPLETION
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i JACQUES PIERREJEAN

Principal of Pierrejean Design
Studio in Paris and Corsica, France

NATURE
When | am in my office in Corsica | have the habit of unwinding by
walking along the seashore. It’s a unique and privileged place of
its kind, where the very jagged, rocky coast — white in the north
and south, red to the west — causes me to reflect on an infinity

of materials. It is like a series of natural sculptures, where the
forms intermingle in a harmonious and peaceful way. | have the
impression of a seat designing itself around the rocks; a carpet
appears to me through the vision of seaweed in the depths of

the water. Creativity very often stems from a natural source and
through making connections, and it creates a state of well-being
and observation propitious for inspiration.

s

PRrir

PHYSICAL EXERCISE

A jog or a bike ride are auspicious moments for my research and
reflection. My mind is relaxed and in a prime state for an idea to
take seed. Like a puzzle, ideas assemble themselves. A concept
is born, imagined and developed free from all constraints, and
spurred by the physical effort, the project becomes clearer

and reaches the next phase of fruition. What might seem to be
fleeting, idealist or even unrealistic takes shape through games
of reflection adapted to the project.

CULTURE
A visit to a museum, an exhibition or going shopping are also
privileged moments when | am sure to find information and make
discoveries. Through the emotion and intellectual exchange of

a dance or a play, my vision of elements is transformed. The
harmony felt during these moments makes me receptive to the
sensations that will later bring ideas to maturity. These moments
of relaxation are a true mine of inspiration. The suppleness
demonstrated by the dancers, moments of theatrical emotion,

or the opening of an haute couture fashion show, always gives
me a rhythm that enables me to endlessly renew myself and thus
claim to be always at the cusp of creativity.

40 Business Jet Interiors International.com  April 2013
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THE INTERNATIONAL REVIEW OF AIRCRAFT INTERIOR DESIGN AND COMPLETION

commonground

ARE BOTH SEXES GETTING ALL THEY
NEED FROM THE INFLIGHT EXPERIENCE?

d

www.Aircraftinteriorsinternational.com
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The design process began in 2007 as the initial Boeing
order was made, and Paris-based Pierrejean Design Studio
was consulted in the early stages to work with B/E
Aerospace and Qatar Airways” own aircraft and product
development team on the interiors.

A two-class configuration was chosen because when the
routes for the 787 were being selected in recession-hit
2008, it was decided that first class was not needed. Also,
the airline had already configured its B777 fleet in two
classes. Instead, a business class that offered an experience
closer to first class was decided upon.

This aim was of course aided by Qatar’s off-catalogue
approach. It was an opportunity for the airline to develop
custom seat configurations and to arrange the LOPA with
the lavatories and galleys configured in a different way.
The design optimised the cabin area with a new seat
concept and minimal dead space, while also adding new
features to the front and back rows.

WELCOME ON BOARD Qatar was looking for something a
little different from its neighbouring rivals such as Etihad,

2018
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Emirates and Oman, so it opted for a very open feel to the
business cabin. All Qatar guests board through Door 2,
giving them the real ‘wow’ factor of the high ceiling after
leaving the confines of the air bridge, enhanced by the
787 large windows and the dynamic LED lighting. This is
the closest relation to the original grand boarding concept
developed by the Boeing Interiors Responsibility Center in
2003, and it really shows off the cabin height, especially
since there is no central overhead stowage or overhead
crew rest. The space was also made possible thanks to the
relocation of the galleys and lavatories.

“We are the first airline to take delivery of the B787
with the dome and we have integrated this elegantly into a
custom social area, which immediately creates a unique
experience for our passengers while boarding and also
during flight,” states Al Baker.

This area is key to the aircraft. Firstly, with all
passengers passing through, it gives everyone a very
positive first impression, even for those heading to the
rear. It also helps achieve that aim of being close to a first-
class experience, as the space doubles as a bar area after

Pierrejean Vision Press Pack
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QATAR787

o

WE WILL NOT SWINDLE PASSENGERS. WE WILL
CHARGE THE SAME FOR BUSINESS CLASS ON
OUR 787 AS ON OUR OTHER ARCRAFT @@

extra big, extra-wide order

December 2012 saw Qatar Airways convert its existing firm
order for 80 A350 XWBs (20 A350-800s, 40 A350-900s and
20 A350-1000s) to 43 A350-900s and 37 A350-1000s.

“We have taken the time necessary to come to this decision
in favour of the larger A350 XWB models, which we believe
are best suited to our business model,” said Akbar Al Baker,
Qatar Airways’ CEO, at the time of the order.

Qatar Airways has been involved in the development of
the A350 XWB from the very early days but it doesn’t sound
like Al Baker will be cutting them any slack in its delivery,
expected in late 2014/early 2015, especially given the late
delivery of the Dreamliner, and its subsequent technical issues.

“I'm disappointed with Boeing. | think they need to get
their act together very fast,” he stated at the 787 launch in
December, referring to the delivery delays - and this was
before the 787 was grounded.

“The B787 was a very good, free-of-charge lesson for
Airbus,” he added.

take-off, flanked by two marble-topped cabinets you won't ~ 04. Crew prepare

find anywhere in the Boeing catalogue. During flight, the your bed

top of one cabinet holds drinks and snacks, while th pn e
op of one cabinet holds s and snacks, while the bedlinen when
other holds magazines and items from duty free. you're ready

The area is luxurious, but considering its footprint tosleep
could accommodate a further four seats, is it worth the 09 The five-star

. « . service includes
potential lost revenue to Qatar? “It was important to offer meals designed

passengers some sort of lounge where they can stand and by Michelin-
have a drink and some food, and spend time with other starred chefs
passengers or colleagues,” explains Al Baker. “The seats are 06. Space and

. A light were key
more private than standard double seats, so we needed this thgemes of the

area where passengers can mingle.” cabin design
To avoid disturbance to passengers sitting directly

forward and aft of the bar area, a partition was mounted at

the rear of the monuments, with its height carefully chosen

to keep an open feeling while still giving those passengers

some privacy.
The design of the bar units under the dome proved to

be one of the most challenging aspects of the programme.

Qatar Airways wanted a unique experience for their

passengers when first entering, but when Boeing presented

Aircraft Interiors International.com
MARCH 2013 073
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FACESPACE

WANT TO KNOW MORE ABOUT THE PERSONALITIES
THAT DRIVE SOME OF THE INDUSTRY'S MOST
SUCCESSFUL COMPANIES? IN THIS ISSUE WE
SPEAK TO THE FOUNDER OF THE PIERREJEAN
DESIGN STUDIO, WHO HAS A PASSION FOR BIZJET
DESIGN, SUPERYACHTS AND THE QATAR 787 CABIN

FACESPACE

| set it up 30 years ago. We were originally an architecture firm,
but we have tried to move on and build our creativity. Our brand
exists to create, so we try to propose new ideas to customers
that have never been seen before. Aircraft cabin design is now
a core part of our business.

It all began when | was on an aircraft coming back
from the USA. | was an architect creating houses and buildings,
but when | was in this aircraft | became interested in the interior
and who designed it. When | got back to France, | asked
Dassault how they created their interiors. | met some people
and they said were looking for a new cabin definition because
their cabins were created by engineers, not architects, so they
were difficult to install on board, with a lot of different
components in the cabin construction.

They asked what | thought of their cabins and | said it would
be better to make a simpler design. With new materials, for
example, if we made the ceiling from a one-piece honeycomb
panel, that would be a nicer finish. | also suggested we made
the valance panels and window panels differently, and worked
on the lighting, and they asked me to show them some ideas.
Some outfitters said they wanted to take the challenge so
together we built a plywood mock-up made of big panels
and showed Dassault how it would be easier to install and
maintain, and how it could be specified in different colours to
make customisation easier. They liked it and we worked with
Dassault for 12 years.

| fancied something a little
different so | went to Airbus, which asked for a proposal for the
A340 ACJ interior completion. Airbus then said it had a proposal
to work with another customer and we took on some A320 and
A319 ACJ projects.

We were also contacted by other companies such as Diehl
to work on lighting, and by AIM to work on galleys. This was very
interesting as we entered an aircraft interiors market that was
previously only open to engineers and not people from outside
the industry. That was a big revolution as when we started that
25 years ago, we were one of only five design offices in the world
working on aircraft cabins.

Due to our experience of private aircraft we were selected by
Emirates for various interiors, and after that we moved on to other

n

Aircraft Interiors International.com
MARCH 2013

26
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jacquespierrejean

airlines. And at the same time we were contacted by seat
manufacturers such as B/E Aerospace, Sogerma, Sicma, Recaro
and Aviointeriors to design different types of products. We were
sometimes involved directly with the seat companies to work for
an airline, or contracted by the airline directly to come up with

a global concept from the beginning, before the manufacturers
made the concept a reality.

HOW IS IFE TECHNOLOGY AFFECTING CABIN DESIGN?|

With passengers travelling with iPads and laptops, there are
a lot of IFE functions on board, so instead of having the cabling
and wiring on board for IFE, you can leave out all that
equipment and just let passengers use their own devices, or
if they don’t have one, offer to lend them one instead of having
in-seat IFE. This could change the market. It's a big evolution
because the technology on the ground moves very fast, but the
airline industry is conservative.

For example, when we created the Minisuite for Emirates
in 1998 we wanted the seat functions to be accessed via
touchscreen and linked to the reading lights, IFE, crew call, etc.
This touchscreen was like an iPhone interface so we were
ahead of the revolution, working with Panasonic. But we were
blocked by Airbus, which wanted to separate the IFE system
from the seat, cabin and galley systems. It's not easy to promote
an idea that is somewhat revolutionary. Sometimes in this
market, working with aircraft manufacturers, it is not easy
to open doors.

HAT IS YOUR FAVOURITE PART OF THE JOB ?JInEleTialiale}

concepts for life on board an aircraft. With my experience of
private and commercial aircraft and our research, | want to
share my vision of travelling on aircraft for different people.
I'would like to use a lot of our research that hasn't been
revealed yet due to projects being cancelled.

HAT IS YOUR PROUDEST DESIGN ACHIEVEMENT 243

design aircraft interiors and yachts, and are involved in the
delivery of the Yas motor yacht, the fourth-largest in the world.
Itis 141m long and built by ADMShipyards in Abu Dhabi. It
should be launched this year, and this is an exciting project for
me. The external and internal shapes are totally new - if you
go to the Mediterranean coast in the summer you see the
same yacht architecture everywhere, with several floors and
decks that make them look like wedding cakes. We wanted to
create more of a sculpture and this yacht will be nicer to look
at in the marina as it is so different.

HAT DO YOU DO IN YOUR SPARE TIME NIV Ia8

| played rugby until the age of 33, and after that | moved on to
triathlons — swimming, cycling and running. These sports help
me exhaust my energy, which is very important. I'm thinking of
creating an alliance between sport and culture - some sort of
event that brings together the cultures of music, sculpture
and sport.

2018
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BusinessJet -

interiors
INTERNATIONAL

THE INTERNATIONAL REVIEW OF BUSINESS JET INTERIOR DESIGN AND COMPLETION

bestrest

Experts who design, make, certify,
install and maintain seats discuss
how they can be perfected

quicksmart
The challenges faced by IFEC

REIMPO
TEAAICLS
DER7s
peoplepower

HOW CUSTOMER ADVISORY BOARDS
HELP TO SHAPE NEW AIRCRAFT

www.BusinessJetlnteriorsinternational.com
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DESIGNBRIEF

arabianflights

Brief:

Pierrejean Design Studio was selected by a private customer
from the Middle East to design an interior for a green BBJ
747-8. Working from a short brief, the studio first launched a
study concerning the floorplan. After a few exchanges, this was
decided and the studio began to work on defining the aesthetic.
Taking into consideration both the culture of the customer’s
home region and their wishes, the studio created a refined,
masculine and comfortable interior. The Arabic influence is
particularly noticeable in the sophisticated materials chosen.

Description:

On the main deck there are three bedrooms, each with its own
washroom equipped with shower; lounges including a majlis; a
large dining room; and other social areas. The principal and
panoramic bedroom is at the front part of the aircraft. On the
upper deck are a crew rest, guest seating and a lounge.

A stand-out feature is the windowshade design. The
windowshades are intended to provide a protective and sound-
proof environment and a deep feeling of light and comfort.

For the dining area, on the owner’s request, the studio
focused on lighting, devising a large metal chandelier for the
ceiling and tall oriental vases that will be lit from inside and set
in recesses in the four corners of the room.

Up-to-date IFE and CMS equipment will enable the owner to
conduct live teleconferences, while individual touchscreens
enable passenger control over seats, light sources, IFE and
electrical windowshades.

Material wise, the client opted for cream- and ivory-coloured
leather and fabrics, complemented by rosewood with bronze
accents. The studio visited various Arabic museums around the
world to find inspiration for the patterns that would be applied
to the carpet and ceiling lighting.

16 Business Jet Interiors International.com January 2013
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DESIGNBRIEF

Verdict:
The studio has made an effort to reduce
the completion centre’s work (and
therefore cut outfitting time and expense)
by simplifying the ceiling, lining,
bulkheads, galleys and other furniture.
The company has built up 30 years of
experience, creating interior designs for
Middle Eastern, European and American
customers on aircraft including the BBJ
737, BBJ 787-8, BBJ 747-8, ACJ 340,
ACJ 330 and ACJ 380. A similar project
is under construction now at Lufthansa
Technik in Hamburg, Germany.

CONTACT:

pierrejean@wanadoo.fr
www.pierrejean-design.com

Business Jet Interiors International.com January 2013 17
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BRANDS ARE BORNE OF BIG, EXAGGERATED
CHARACTERISTICS - NOT DETALS @@

practically invisible. The whole isn't
anything recognisable from a brand
standpoint; it’s just a cabin filled with
passengers. So while the empty cabin
looks great in a magazine case study,
the passenger never sees it like
that. Sure, a fantastically designed
cabin built on details is better than a
not-so-well-designed cabin. But that’s
it. It does almost nothing for an airline’s
brand.

That these seamless holistic
journeys are not effective brand
touchpoints is a huge mistake. For
airlines, a compelling and effective
brand helps resist commoditisation —

Pierrejean Vision Press Pack

also known as charging a premium
price — and if there was ever an
industry in the history of industries
that needed a reason to charge a
premium, it’s the modern airline
industry. A strong brand also
communicates that the business is, at
its core, different, and that that
difference is immediately evident.

RETAIL THERAPY This is precisely
what happens within another set of
highly competitive physical spaces:
retail. Visit a shopping mall almost
anywhere and, minus the retailers
themselves, the spaces are remarkably
similar. Parking lots. Food courts.
Escalators. Potted plants. Easy-to-clean
floors. The mall platform is consistent
and unremarkable; rectangular
volumes for lease. But then the retailers
make these standard spaces entirely
their own, and it’s definitely not
through details.

LEGO% hands-on bins bursting with
colour. Apple’s shiny whiteness. Lush’s
chalkboards and handmade aesthetic.
Urban Outfitters’ constantly evolving
hipster flea market. Brooks Brothers’
throwback, preppy charm. If you were
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blindfolded and led into any of these
successful retailer’s unique spaces,
youwd know where you were within
seconds of the blindfold’s removal. No
seamless holistic journeys here.
Retailers thrive on big design presences
borne of in-your-face characteristics.
Retail is so intensely competitive that
retailers know that they have to
differentiate their physical spaces
through big, exaggerated characteristics
— again, what the human brain wants
— or theyll fail. It’s ingrained in their
organisational DNA that differentiation
isn’t a nice-to-have, it’s a must-have.
Airlines should have started
thinking of themselves as retailers at
30,000ft a long time ago. Some of
them, of course, have done exactly that
and are more successful for it
Compare the brands of Emirates,
Virgin, and airBaltic through the lens of
their respective bold characteristics.
Emirates’ modern take on luxury,
Virgin’s clubby sexiness, and airBaltic’s
lime-on-everything playfulness. These
brands couldn’t be more different from
one another — and that’s the point!
What they share in common is a
brand-driven design presence that

Aircraft Interiors International.com
SHOWCASE 2013

03. Emirates’ 777
first-class cabin
designed by
Teague, Boeing,
Emirates,
and Pierrejean
Design with
custom
mini-suites
and a 3m-high
ceiling that
replicates
Dubai's
night sky
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design

Pierrejean Design Studio has specialised in the interior design

VISION

of private and commercial aircraft for more than 25 years

In its early days, Pierrejean
& Design Studio was the design
house behind the Falcon Jet.
Since 1998, however, it has worked for
Emirates Airlines, creating the mini-
suite and the mood lighting installed
on its Airbus and Boeing aircraft.
Subsequently, the studio participated in
the development of the first A380s,
with the creation of lounges and the
first aircraft shower.

Aiming to improve passengers’
comfort while respecting the
imperatives of its client airlines,
Pierrejean Design Studio stands at the
forefront of innovation, entrusted with
a creative role for Etihad Airways, and
more recently designing the interior of
the B787 for Qatar Airways. In parallel
with these overall conception projects,
the design office works on creating
seats with manufacturers such as EADS
Sogerma and B/E Aerospace.

The conception of the first Boeing
747-8 for a head of state, and the first
B787 for a private client, currently
under way, are the latest examples of
Pierrejean Design Studio’s substantial
expertise in the interior design of
private aircraft and its experience with
this breed of high-flying passenger.
Strengthened by research undertaken
in this sector, the studio continues to
develop new products for first class.
But reflecting the evolving market and
diminishing number of first class seats
in favour of business class, the studio

OBE Aircraft Interiors International.com
SHOWCASE 2013
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wanted to use this experience for the
benefit of business class, working with
Etihad to create what is now called the
Solstys seat.

SOCIAL AREAS With the intention of
never installing a seat in an aircraft
without considering its surrounding
environment, the Pierrejean Design
Studio proposes an accompanying

_59_
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THE DESIGNER PROPOSES AN OPTIMISATION OF THE
FLOOR PLAN TO BEST MAKE USE OF UNUSED SPACES @@

optimisation of the floor plan to make
best use of unused spaces. Thus ‘social’
areas have appeared on board, such as
welcome areas, lounges or bar corners,
restaurants, cafés, conference spaces,
smoking areas, or storage modules;
these facilities make the most of any
wasted space in an aircraft and give an
advantage to airlines wishing to offer
better service to their passengers.

_60_
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ECONOMY CLASS INNOVATION In
research into improving cabin layouts,
economy and premium economy zones
are all too often neglected because they
are difficult to treat and are perhaps
less prestigious for a designer than
work on first or business class areas.
Contacted by a potential client about
its medium-haul flights, Pierrejean
Design Studio sought a solution for this
zone, developing the idea of a ‘seating/
standing’ seat, thus permitting a higher-
density plan and freeing-up space
for relaxation or areas intended for
children, which do not currently exist
on commercial airlines. At the time, the
idea was quickly rejected by Airbus
and Boeing as it necessitated the
revision of the certification plans for
seat fixings, distribution of oxygen
masks and reading lights, but the
project is likely to reappear because the
studio is convinced of the ergonomy
and benefits that such a revolution
would bring to this class.

The creative process was limited to
rethinking a more conventional version
of the seat — a lesson in how it is often
much easier to work on innovation
in first or business classes than in
economy class, where passengers are
constantly asking studios to help out.
The challenge has now been set, and
Pierrejean Design Studio continues to
work on it, using the latest technology
with the aim both of reducing the
weight of the seat and of making use of

DESIGN

03. Mid-cabin
restaurant and
recreation area

Aircraft Interiors International.com
SHOWCASE 2013 063
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the deformation properties of new
materials. In the restricted seating
space, the studio must have sufficient
imagination to meet the expectations of
passengers in this class.

Such a challenge can only succeed if
the designers can count on it being
applied to a large number of seats
and thus work with an airline with a
substantial fleet of aircraft. This process
can be initiated only right at the start
of the definition process of a new
cabin, to aid involvement by Airbus
or Boeing, as Pierrejean has done
previously with the mini-suites for
Emirates in 1998. At the time, and
taking into consideration regulations
written long ago, no exemptions
existed to meet safety requirements at
landing and take-off in terms of the
crew’s direct view of the passengers.
Convinced that the cabin layout
needed to evolve, and aided by the
support of the airline, Pierrejean was
able to progress the regulations. The
creation of a fountain, a small wall of
water flowing over the bar in the cabin
of the Emirates A380, was another
difficult task...

PARTNERSHIP Creativity in the
aeronautical industry is only possible
with experience, knowledge, wisdom
and a client as a partner who is as keen
as the designer to move ahead in
the right direction. This partnership
having been formed, the inclusion of
a manufacturer who also wants to
invest in such innovations can only aid
the evolution of criteria that have
sometimes existed for too long and not
necessarily evolved with the market.
This united team must then tackle
the possibility of clients deciding to cut
short an idea or a project over cost or
schedules, which are sometimes an

Aircraft Interiors International.com
SHOWCASE 2013
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THE CREATION OF A FOUNTAIN, A SMALL WALL OF WATER
FLOWING OVER THE BAR IN THE CABIN OF THE EMIRATES
A380, WAS ANOTHER DIFFICULT TASK.. @@

05

easy excuse for those who wish to
block a new idea or a development for
which the design team cannot find an
economic solution. Pierrejean regularly
has to tackle these issues to maintain
its reputation as a research laboratory.
Pierrejean Design Studio undertakes
its projects with full awareness of all
these conditions. The studio’ role is to
respond as best it can to the passenger’s
comfort and help them to travel in
comfort, so they use that airline again.

ierrejean(dwanadoo.fr

an-design.com

04. A clean, modern

0!

o

concept for an
onboard first
class lounge

. The welcome

area, located
between the
aircraft entry
doors, also
serves as a bar

Pierrejean Design Studio is always
delighted to respond to the call of
airlines who want a partner who is
ready to listen to their wish list and to
work with their envisaged investment.

The studio’s involvement in a
project can take place on several levels:
the creation of aeronautical products,
such as seats, galleys, toilet blocks
or lining; the incorporation of new
lighting concepts; or the rethinking of
cabin colours. X
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The Boeing 777 got to 1,000 deliveries faster
han any wide-body aircraft in history, largely due
1o its economics, range, size and reliability. “Its
very much the workhorse of the fleet,” says James Boyd,
vice president of communications for Singapore Airlines in
the Americas. Singapore Airlines has ordered 73 of the 7775
and received 65,

But don' discount the 7775 interior: “The interior was
certainly an important consideration,” states Mahmood
Ameen, vice president of engineering projects for Emirates,
the 7775 top customer, with 136 ordered and 52 received.
“Currently, we believe the Boeing 777 interior architecture
to be one of the very best in terms of space, ergonomics
and comfort. Overall, the 777 interior creates a feeling of
spaciousness that contributes to passenger comfort and
well-being in the air.”

The 777 is a great aircraft to work with, believes Luke
Hawes, a director and head of the aviation team at
design firm Priestmangoode. “When one of our designers
outlines a cabin vision for an airline and looks at ways of
pushing the brand forward, the 777 is top of our list,”
states. “That’s the aircraft we want as the flagship.”

Pierrejean Vision Press Pack
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going the distance

On November 10, 2005, a Boeing 777-200LR Worldliner set a Guinness
World Record for the distance travelled nonstop by a commercial aircraft,
demonstrating that the 777 can connect nonstop almost any two cities in
the world. A 777-200LR flew 11,664 nautical miles (21,601km) during its
22-hour 42-minute flight that left Hong Kong flying eastbound the evening
of November 9 and landed at London Heathrow Airport on November 10.

That distance is farther than any previous commercial jetliner has flown
and equates to a flight of more than halfway around the world.

More distance and speed records were won in April 1997, when
a Malaysia Airlines 777-200ER set a new Great Circle Distance Without
Landing record, flying 12,455.34 miles (20,044.20km) from Seattle to
Kuala Lumpur. The aircraft then returned to Seattle at an average speed
of 553mph, setting a new speed world record at the time for its size and
class of aircraft.

. Previous page
Emirates’
custom door
entry and first
class cabin were
designed col-
Laboratively by
Teague, Boeing
and Pierrejean
Design Studio

Why? “It’ just a very, very flexible platform,” Hawes
explains, “We're able to create a much more ‘wow’ entrance
area, because the 777 cabin lining allows us to customise
the sidewalls, galleys, lavatories and stowages. Likewise
we're able to get many more branded items as attachment
parts. Other aircraft are much more restrictive.”

Airlines have given new attention to the boarding area
over the past four or five years, according to Gary Weissel,

vice president at consulting firm ICF SH&E. “They're “Z'I{;?ﬁﬂ;s”“

installing social areas including bars in the entry area, trying e

to provide a feeling of spaciousness. They don't want the 03, Singapore
Airlines has

passengers (o feel like they're walking into a claustrophobic
tube, but rather into an airport lounge.

The 777, like many aircralt, normally has a galley right
by the entrance. But the 777 allows for a variety of options
that help make this area more open and give galleys a less
industrial look.

fitted the widest
seat in business
class to its 7775,
at 32-34in wide
Emirates First
Class Private
Suites, made by

R

The 7775 flexibility covers where bins start and stop SJE Aerospace
(allowing for different zone sizes) and whether there are
bins at all in first class, explains Hawes, “With no bins at eye
level, it gives you a much bigger impression of the space, so
the first-class space seems a litle bit more indulgent.”
03 04
AircraftInteriors International.com
JUNE 2012 OEQ
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Jacques Pierrejean

Company: Pierrejean Design Studio
Location: Paris, France
Founded: 1985

Other key personnel: Agnés Guiu, senior
interior designer; Guillaume Delafosse,

senior interior designer

Jacques Pierrejean is not a fan of
overdesigned atmospheres, hence why
many of the French designer’s interiors
boast natural materials and colours —
they’re elegant, contemporary yet
innovative all the while. “Each client has
their own personality and taste; they’re
looking for an aircraft that reflects their
own image and not that of the designer,”
Pierrejean believes.

Ongoing projects include a Challenger
604 refurbishment and a Boeing 747-
800. “We're integrating a lot of innovative
concepts relating to lighting sources, the
cabin architecture and materials that
have been specifically developed for this
massive project,” Pierrejean reveals
regarding the latter project.

The fit-out on the Boeing 747-800
started three years ago and is due to be
completed in 2014. “We’re bound by
confidentiality about the customer’s
identity, but they wanted something
entirely unique and totally different from

42 Business Jet Interiors International.com ~ April 2012
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VIP concepts by
Pierrejean Design
Studio
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anything else that was out there already.
In this case, the client knows a great deal
about aircraft and what they’ve requested
has been quite challenging in terms of
aeronautical regulations. That’s why it’s
important for us to be fully aware of the
latest product developments from
vendors, and why sometimes we’re
actually pushing them to invest more in
research and creating new products.”
Pierrejean feels the ambience within
this particular Boeing 747-800 interior will
be light, quiet and very comfortable,
although he admits that one of the
complexities was ensuring that what was
conceived in the original designs would
still be in vogue after a five to six-year
completion schedule - and for many
years beyond. For this reason, he is
waiting until the last possible moment
before finalising some of the technology
on board. “We are on standby with IFE
suppliers especially to install the very
latest in entertainment systems - the

_67_

most up-to-date and technically
advanced systems that are available.”

Overall, Pierrejean says the sector
appears to be much more professional
than it might have been in the past.
“Most of our customers already have an
aircraft but might be looking for
something bigger,” he says. “They want a
combination of the best features of their
existing aircraft and anything new that’s
available. I'm finding that spas, fitness
areas and home cinema technologies are
increasingly popular and appreciated.”

Pierrejean has also noted a definite
trend towards recreating the at-home
experience in the air. “So features such
as internet connections, live TV, special
lighting and enhanced galley features all
help to create a more comforting and
homely environment,” he says. “At the
same time, | also suspect that in the
future more and more aircraft will be
utilised as tools — perhaps the days of
fancy designs are behind us.”

2018
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01. The economy-
class cabin

02. A business-
class airport
lounge

VISION

redcarpet

Pierrejean Design Studio presents a virtual airline brand,
highlighting the company’s integrated approach to design

Pierrejean Design Studio is
N often contacted by airlines to
conceive both specific areas
(for example first-class Minisuites, a bar
and shower spa for Emirates’ A380)
and all-encompassing brand concepts
(clients for which include Air Mauritius
and Etihad). The following is an
example of the later, a theoretical
concept encompassing the passenger
experience both on the aircraft and on
the ground.

The concept begins with a red
carpet. “Our idea for this project is to
roll out the red carpet throughout the
aircraft,” says Jacques Pierrejean,
director of the studio.

A deep red and warm grey form the
base of the cabin colour scheme, and
by extension, are the company’s
identifier everywhere. In association
with these two basic shades, a Chinese
ink pattern is used on the partitions to
create a strong visual identity. Pierrejean
has avoided a ‘trendy’ image that would
go out of fashion in favour of a more
timeless design.

01

054_ Aircraft Interiors International.com
SHOWCASE 2012

Pierrejean Vision Press Pack

The company’s logo should be
applied across all its aircraft as well as
on all airport equipment. “Bearing in
mind the financial impact such an
investment (changing its brand
identity) represents for an airline, this
concept should be applied to all cabins
operating on domestic and international
routes,” says Pierrejean. “This principle

_69_

also eases the maintenance of the
aircraft by eliminating the need to keep
a varied stock of spare parts.”

CABIN CLASSES The economy-class
cabin is designed to create a feeling of
space and freedom. This is partly
achieved by a tone-on-tone cloud
pattern on the window panels, which

2018
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reflects the light. Apart from the red
carpet, the dominant tone is the grey of
the seats, designed to impart calm and
serenity. The dark grey of the seat pan
evolves o a lighter grey on the backrest
and to very light grey on the headrest.
“The subtle gradation in the intensity of
the grey makes the seat look wider and
higher,” says Pierrejean. Brand details

Pierrejean Vision Press Pack
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OUR IDEA FOR THIS PROJECT IS TO ROLL OUT THE RED
CARPET THROUGHOUT THE ARCRAFT @@

are repeated on the seat covers, with
touches of vibrancy from both the red
cushions and the cabin partitions,
which are decorated in an Asian ink
painting style.

In business class, the aim was to
create a semi-private space for pleasure
or work. “The red of the carpet
supports a harmony of grey which
befits a group of passengers who tend
to move about frequently and detest
over-intense colours,” says Pierrejean.
“The passenger will feel himself
transported through the clouds, which
are depicted on the cabin’s sidewalls.
This cloud print decor will be enhanced
by coloured lighting which will render
the cabin sky blue, midnight blue and
orange, simulating the harmonies of
sunset and sunrise.”

The seats are upholstered in flannel-
style fabric, and finished with a pillow
and blanket set distributed personally
to each passenger. A reading light,
storage and a series of personalised
functions complete the passenger’s
seating environment.

_70_

In first class, everything is designed
for the ultimate in comfort and
elegance. “The global style is simple but
refined, and the sense of luxury is
supported by the use of Chinese
lacquer and grey sanded wood,” says
Pierrejean. A demarcation on the floor
between the red carpet of the aisles and
the warm grey/beige carpet of the
seating area evokes a private space. The
design includes a touch of wood to
provide natural warmth, while the seat
is upholstered in a thick, silky fabric
inspired by haute couture. “The
environment is taken care of down to
the last detail, so much so that the
passenger forgets he is on board an
aircraft,” says Pierrejean. “The partition
behind the seat has an upholstered
appearance, enhancing the plushness of
the cabin.”

OTHER ONBOARD AREAS The aircraft
cabin concept also includes a convivial
area, where passengers can enjoy a
drink and socialise together. “The
restricted space allocated to this area

Aircraft Interiors International.com
SHOWCASE 2012

03. Business class
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FACH PASSENGER MUST BE
ABLE TO GET HIS BEARNGS, TO
FEEL THAT HE IS TAKEN CARE OF
BY THE COMPANY @@

04. The first-class
seat

05. The onboard
rest room

05

will be widely enlarged by covering the
lining (dado, windows and ceiling
panels) with illuminated lexan panels,”
says Pierrejean.

Meanwhile the rest room is
dedicated to relaxation and wellbeing
with light therapy and soft sounds
inspired by nature (such as a light
breeze or birds singing). Special care
has been paid to the details, which
include illuminated textured walls, a
waterfall and tall vases of flowers.

Finally, in the galley, a lot of effort
has been devoted to avoiding the
‘workspace’ effect. “As an integral part
of the cabin, the galley needs to blend
in with the general scheme,” says

056 Aircraft Interiors International.com
SHOWCASE 2012
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Pierrejean. “Attention has been paid to
the decorative panels so that the
passenger perceives them as part of the
decor rather than technical spaces.”

GROUND SUPPORT Pierrejean’s
concept also extends to all of the
passenger’ interactions with the airline
on the ground, starting with the travel
agency. “The travel agency may be the
airline’s first contact with future
passengers,” explains Pierrejean. “The
visual impact is immediate and has to
be trendy, welcoming and provide a
feeling of confidence.”

Increasing numbers of airline
companies now also pay a lot of
attention to welcoming passengers at
the airport, and preparing them for
their flight. In Pierrejean’s airport
lounge concept, partitions covered in
stretch fabrics are designed to sway
imperceptibly, as if in a breeze. On the
architectural level, walls and partitions
have been eschewed to evoke a feeling
ol openness. “The architecture will
provide for varying sources of ambient
Tighting to illuminate indirectly the
reception, rest, relaxation, work, bar
and restaurant areas,” says Pierrejean.
“For this reason the symbolism of the
white colour, evoking purity and

Contact: pierrejean@wanadoo.fr
jean-design.com

Web: www.pi

freedom, has been chosen to lend full
value to the light.”

Business- and first-class passengers
have a dedicated lounge, a vast open
space in which each passenger can find
their own corner to relax, work, have a
snack or socialise. The lounge includes
a play area for children, a business
centre and a space dedicated to
wellbeing. In the later, the feeling of the
design is intimate, with Feng Shui-
inspired, muted architecture. The space
includes a large spa area, a place
dedicated to meditation and Tai Chi.

Pierrejean believes lounge catering
is also very important and must be
carefully planned. “Many passengers
now benefit from the pleasure of
delicious cuisine before resting,
sleeping or quite simply enjoying an
unforgettable flight,” he says.

The concept is rounded off with
crew uniforms that take their cue from
Courreges and Cardin styles.

“Around this global concept, each
passenger must be able to get his
bearings, to feel that he is taken care of
by the company, and have an enjoyable
experience,” says Pierrejean. “The
passenger will thus remain loyal to the
company and our work as designers
will have been accomplished!” X
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spaceflight

KOREANA380

Korean Air has unveiled the roomiest A380 yet — with its

spacious layout complemented by headline-grabbing

lounges and even a duty-free area

1ZZY KINGTON, AIRCRAFT INTERIORS INTERNATIONAL

The sheer size of the A380 offers airlines the
& opportunity to do something special with the
cabin. Singapore Airlines (471 seats) got the ball
rolling in October 2007 when it gave passengers private
suites with seats and beds in first class, 34in-wide seats in
business and led the way with office productivity functions
on Panasonics eX2 IFE system.

Next up was Emirates (489 seats) in July 2008. The
biggest customer for the A380 (with 90 orders), Emirates’
buying power enabled it to really go to town on a highly
customised upper deck, designed by Jacques Pierrejean.
Given over to the premium classes, it boasts suites, bars, a
waterfall feature and, of course, those famous showers.

The third A380 (450 seats) followed soon after, delivered
to Qantas in September 2008. Benefiting from the star
power of Marc Newson at the helm, the interior is perhaps
less showy than previous A380s, but oozes style and
attention to detail. It is also the only A380 so far to include
four classes — with the addition of premium economy.

The next A380 was the first for a European airline, Air
France (538 seats). Delivered in October 2009, highlights
include an art gallery on the upper deck.

The fifth design (526 seats) was delivered to Lufthansa in
May 2010. It boasts several firsts — including the first use of
cabin humidification in a commercial airliner, and the first
onboard urinals. It also has spacious bathrooms with
changing zones by muller romca in first class, and extensive
sound-dampening technology.

Aircraft Interiors International.com
SEPTEMBER 2011
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01. The Celestial bar,

which graces the
top deck of
Korean Air's

A380
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naturalorder

Brief:
Pierrejean Design Studio was contacted by an Asian individual
to imagine a new interior for a Boeing 777. For the client it was
imperative that the layout of the rooms and certain decorative
elements was set in accordance with the principles of Feng
Shui. Once the architectural concept was accepted by the
customer, the designers met with his wife several times to
define the style of the interior, creating a trend book full of
sketches, photographs and material sample boards mixing
vicuna, raw silk, lacquer, sanded wood and natural stone.
Asian artworks (acrylics and sculptures) were also selected to
add a personal touch to the decor.

Description:

The layout includes two bedrooms with washrooms (one for
the client and the other for his wife) finished in their personal
choice of colours — almond green and salmon pink. The main
lounge was conceived so as to combine various configurations
- a conference room, a lounge, a dining room and/or a home
cinema. Located in a neutral position between the owner’s area
and the guest area, this room will be used by the customer to
conduct meetings during business trips, or for meals and
relaxing on personal journeys with the family. The first-class
area, equipped with Sogerma’s Ultimate seat, offers a private
suite for each passenger, while a spa/changing room with large
shower should also enable each guest to arrive nice and fresh.
There is also a softly shaped but futuristic bar/club area for
relaxation. Meanwhile a business-class section features
Sogerma’s Solstys full-flat seat, which offers integrated
massage. The section also incorporates a cloakroom and
stowage space, plus large video screens for entertainment. In
the aft area, four rows of premium seats will be dedicated to
other travelling companions.

20 Business Jet Interiors International.com  April 2011
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o T I o N Verdict:
R R & i L U o Designing an aircraft according to Feng Shui
R . “'? "o was a new challenge for Pierrejean Design
URRERERL ;o T - > 7 Studio, and necessitated many revisions to
REE R E ¢ o o8BS b, the design. However, the company says it
4 4 4 d bk ks

was pleased to “do something exceptional
from a cultural and design point of view”.
The unusual colour scheme was also a break
from the more common neutral tones. The
next test is to help bring the design to
fruition. The company anticipates that the
biggest challenges for the engineers will be
installing a large shower and providing the
water supply for it, as well as redefining lining
with new window shades.

CONTACT:
Pierrejean Design Studio
www.pierrejean-design.com

Business Jet Interiors International.com April 2011 21
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rich pickings

Amidst all the economic doom and gloom of a difficult year, Emirates brought
some much needed optimism with an order for no less than 32 A380s, valued
at a list price of US$11.5 billion (£7.8 billion). Signed during a ceremony at
the Berlin Air Show on 8 June, the deal was witnessed by German chancellor
Angela Merkel. The airline also reported profits up 416% to close at US$964
million (£653.5 million) over its 2008-09 profits of US$187 million (£126.8
million). Already an A380 operator, the airline received its tenth such aircraft
on 7 June, having received its first A380 back in July 2008. Emirates is the
only airline to install onboard showers in first class, along with 14 suites with
sliding doors. Pierrejean Design Studio in France provided design support.
First- and business-class passengers share a bar [pictured) at the front of
the upper deck, with 76 staggered (1-2-1) business-class flat beds behind.

Aircraft Interiors International.com
SHOWCASE 2011 O“S
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integrated element of the architectural
language — very often this isn't the case,
with new cabin interior elements
adopting a different design language to
that of the aircraft architecture.

HORIZON UP  The most successful
cabin architecture reflects a harmonious
relationship between the airline brand
and the aircraft manufacturer’s
expressions (the latter being subordinate
to the former). Like a great gallery or
museum space, it’s important to
consider the cabin envelope as a
platform or blank canvas that fully
realises and enables the airline brand’s
message and expression.

Teague’s work with Boeing and
Pierrejean Design Studio in collaboration
with Emirates is a good example of such
a harmonious approach. In the first-class
cabin of Emirates’ 777s, the passenger is
greeted by a distinctive and memorable
interior, featuring a 3m-tall ceiling — one
of the highest in the air. All unnecessary
details and components have been
hidden to deliver an understated,
seamless and premium environment. The
structural lattice framework reworked by
Teague’s mechanical engineering team

Aircraft Interiors International.com
S|

TEAGUE

02. Emirates’ 777
first-class cabin

HOWCASE 2011
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Pierrejean Design Studio’s attempts to push the boundaries

VISION

of both design and certification have resulted in some truly

innovative concepts - but it hasn’t always been easy!

Pierrejean Design Studio has
& worked for a long time with
prestigious airlines such as
Emirates, Qatar Airways and Etihad.
The design studio says it is as focused
on maintenance and costs as it is on
sharp innovative ideas.

Over the past few years the
company has been involved in various
aircraft projects, where the aim has
been to enhance and customise the
cabin in line with the airline’s brand
and passenger expectations.

MINI SUITE In 1998 the company
created the first-class Mini Suite for
Emirates” A340-500. A totally new
concept, the Mini Suite represented a
real challenge for engineers, and also in
terms of aeronautical regulations. For
example, the studio had to redesign a
new ceiling architecture to reduce the
impact on air flow distribution and to
prevent any claustrophobic feelings.

The lighting was also rethought for
long flights on this new aircraft. With
the aim of minimising jetlag, various
moodlighting scenarios were created to
suit the natural cycles of the life on
board, and also linked with the inflight
service. To minimise the number of
switches needed, a digital touchscreen
hand control was developed.

“To achieve such a project was not
simple — some aeronautical certifications
written a long time ago had to be
modified and updated in accordance
with new technologies installed aboard,”
says Jaques Pierrejean, director of
Pierrejean Design Studio. “This
innovation not only impacted on
Emirates’ first-class passengers, but on
the entire airline market.”

The company was also selected by
Etihad to design its first-class product,
and produced a full-flat bed seat for
business class. At the same time, the
studio developed an economy-class
concept with a fixed shell, which was

shown at the 2008 Aircraft Interiors
Expo in Hamburg, Germany.

A380 DESIGNS Always looking for
new ideas, the studio was contacted
once again by Emirates to work on its
A380 programme. “When we first
discovered the aircraft, we tried to

Lpwards

follow the branding of Airbus and
proposed a cinema, a walkway... but
we were immediately stopped by a lack
of space because of the huge number of
seats onboard,” says Pierrejean. “We
then focused our creativity on ‘dead’
areas such as the front part of the upper
deck, or between two doors. The

03 Aircraft Interiors International.com
SHOWCASE 2011
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THE FULL SUPPORT OF TOP
ARLINES HAS HELPED US A
GREAT DEAL TO CONVINCE THE
AUTHORITIES TO GO AHEAD @@

02. A galley
concept,
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Boeing and Airbus cabins. “Based on
the current configuration, we tried to
emphasise space onboard with a com-
pletely new lining,” says Pierrejean. “To
achieve such a project, we had to work
in close collaboration with these two
companies and their design offices.”

PRIVATE AIRCRAFT The studio also
has a lot of experience in private
aircraft. As well as designing the Airbus
Corporate Jet (ACJ) commercial mock-
up for Airbus, the company has worked
on most aircraft types available on
the market. It says this experience
feeds into its work with airlines. “The
aeronautical regulations are extremely
strict nowadays and it is getting harder
to totally fulfil our wishes in terms of
innovation,” says Pierrejean. “Our great
advantage is to consider some private
aircraft as laboratories where new
concepts can be developed and applied
later in airline cabins.”

Most of the company’s projects do
not involve simply placing a seat some-
where in the cabin. The company
focuses on creating a complete environ-
ment around the seat, a kind of cocoon
incorporating an original lighting
concept, upgraded airflow distribution
and so on. At times this has meant
pushing hard for evolution in aircraft
regulations, for the benefit of both
passengers and airlines. “We must
admit that the full support of top
airlines has helped us a great deal to
convince the authorities to go ahead
and allow the installation of totally new
concepts such as the Mini Suites, a
waterfall or a real spa/shower as we did
for Emirates,” says Pierrejean. “How do
you certify something that has never
been done before? By creating new
international regulations.”

But the company has faced some
frustrations in its quest to push the
boundaries. “We supposed we were a
little bit too innovative for Etihad when
we proposed a new notion of onboard
service using one space for both first
and business classes. This would've
enabled the crew to concentrate all
functions in one specific area, providing
more space for the passenger lounge,”
says Pierrejean. “Unfortunately, this kind

Contact: pierre

pierre

_82_

of mini revolution has to be shared by
all, and also required extra crew
training. The project was abandoned by
the company.”

Another forward-thinking idea was
a new way of travelling in a sitting/
standing position, to enable the instal-
lation of more economy seats onboard.
It was aimed at the Chinese market.
“We had noticed, for instance, that
Asian people often travelled by train,
which is less expensive than aircraft,”
says Pierrejean. “Our concept was to
offer them a cheaper trip on two- or
three-hour flights. Their journey time
would be reduced ten times for the
same price.”

The idea was to create a new market
in booming countries with many
potential travellers, but unfortunately it
was seen as a step too far for some.

“Again, to achieve such things we
need the full support of powerful
airlines buying a lot of aircraft, and
therefore in a position to convince,
during negotiations, the aircraft manu-
facturers to study all the impacts on the
cabin installation,” says Pierrejean. “The
paradox is that it is easier to make these
projects accepted when the competition
is hard between companies rather than
during time of calm business.”

ENGINEERING AND ART The studio
sees its work as something between
engineering and art, and there are many
different aspects and parties to
consider. “Despite the fact that Airbus
and Boeing would like product
standardisation on their new aircraft, it
is the wish of many companies to
differentiate themselves from their
competitors, to promote their own
identity and brand, and to offer a
personalised inflight service,” says
Pierrejean. “Our job is create a link
between them and propose challenging,
creative ideas that also stand up in
terms of durability, maintenance and
certifications — for everyone’s satisfac-
tion! Our target is to keep ahead on
innovations, to be aware of the latest
technologies, to promote new product
developments with manufacturers and
vendors, and to give the best of our
experience to our clients.” X
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contracted Lufthansa Technik to retrofit the B/E Aerospace-
manufactured suites in another nine A340s this year.

INNOVATION IMPERATIVE Jacques Pierrejean’s Paris-based
Pierrejean Design Studio has worked on many of the Gulf
carriers’ accommodation initiatives, starting with the
mini-suites that Emirates introduced in 1998 and
including new interiors for Qatar and Etihad. The firm was
not responsible for the new Oman interior, but was
involved indirectly through its work for seat
manufacturers, and Pierrejean says that with a business-
class pitch greater than most airlines use in first class and a
dedicated area for socialising complementing the
mini-suites in first, it will be impossible to improve on this
standard because of the impact on seat numbers: “It’s
actually for me the maximum level that we can reach.”

The market, Pierrejean says, has changed completely
over the last 15 years, “and we have pushed these new
airlines to do something a bit different from what we have
in Europe or America. With Emirates, for example, we
started the idea of giving passengers VIP comfort in first
class but also in business class”.

Qatar’s approach was different, with CEO Akbar Al
Baker looking for a more restrained feel — a German car
rather than an over-the-top Italian model is Pierrejean’s
analogy — and the result is a less complex approach with
less reliance on electrical functions. “For Etihad, on the
other hand,” he adds, “we said, okay, now we have to push
the idea a little bit further and maybe imagine what could

Pierrejean Vision Press Pack
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BOTH AIRBUS AND BOEING HAD TO BE

PUSHED TO MODIFY THEIR CABIN
ENGINEERING @@

happen in the future for this young airline coming on the
market after so many others. So we thought, why not
imagine business class as a little bit different, offering each
passenger direct access from the aisle? So we created the
pod seat, which has been the best business-class seat of the
year for the last three years now.”

ART OF PERSUASION The big orders placed by Gulf
carriers earn them a degree of special treatment from the
manufacturers, Pierrejean adds. When Emirates wanted to
replicate the mood lighting it had introduced on its A340-
500s on the 777-300ER, for example, Boeing was initially
resistant, but was persuaded to do it using new LED
technology, instead of the fluorescent tubes used by the
European manufacturer. Both Airbus and Boeing had to be
pushed to modify their cabin engineering to accommodate
oxygen provision for Etihad’s business-class pod seat. And
the Emirates 52-aircraft A380 order meant Airbus was
receptive when asked to modify the forward area of the

Aircraft Interiors International.com
FEBRUARY 2010
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Emirates’ A380s
include a lounge
for socialising
Emirates is
currently the
only carrier to
offer onboard
showers
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upper deck with the water supply and drainage to support
the shower-spa installation.

For Pierrejean, the Emirates A380 is the best
innovation of this aircraft: “You have a real lounge, real
mini-suites, a real shower spa, a good approach with the
forward staircase, and a good business-class seat.” For the
future, he is pushing the lavatory manufacturers to
incorporate changing rooms so that premium passengers
have somewhere to change into pyjamas. “If you want to
use a standard lavatory to change your suit for pyjamas, it’s
a gym exercise,” he says.

GLOBAL APPEAL For the future onboard brand and
product experience on Etihad’s fleet of new A380 aircraft,
the first of which is due to be delivered in 2012, the airline
selected a consortium of UK-based agencies — Acumen,
Factorydesign, Promise and Honour — to provide expertise
in customer insight, as well as product and aircraft
interior design.

Its thinking on the Etihad project must remain under
wraps for the time being, but consultant director Michael
Crump from Honour, whose role is to lead the design
strategy and management of the consortium’ deliverables,
sees some common cultural and historical threads in the
approaches of the Gulf states and their airlines. “They’re all
relatively young nations,” he says. “They’re are all rapidly

Pierrejean Vision Press Pack
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purchasing power

Boeing attributes the unprecedented rates of growth in

Middle East air travel seen in recent years to the region’s unique
combination of economic expansion, modern air transport
infrastructure and favourable geographic location. Its Current
Market Outlook sees annual economic growth in the region of
3.8% driving revenue passenger kilometre growth of 6.6% over
the next 20 years, with the fleet more than doubling in size as a
result, from 840 aircraft in 2008 to 1,860 by 2028. New deliveries
of 1,710 aircraft are expected to include 130 large, 850 twin-aisle,
680 single-aisle and 50 regional jets: the region was due to take
45 twin-aisle aircraft last year (around 20% of global twin-aisle
deliveries) and another 50 in 2010.

Airbus anticipates that Dubai will be the world’s fourth-big-
gest airport by 2028, behind only Hong Kong, London Heathrow
and Beijing. Its forecast, based on a projected 5.9% annual
increase in RPK over the next 20 years, calculates that the region
will take 189 very large, 668 twin-aisle and 561 single-aisle
aircraft, resulting in a fleet of 1,790 passenger aircraft with 100-
plus seats. It is the region’s handful of global airlines that Airbus
predicts will take the lion’s share of new aircraft, accounting for
more than 50% of the total and more than 70% of the twin-aisle
and very large deliveries.

building an infrastructure to create modern global business ~ 05. Etihad’s new

centres of excellence and also high-end, luxury leisure Diamond (first
L L . . . class) suite on its

destinations. This is attracting and growing the business new A330-300s

market and a high-yielding premium leisure market.” 06. Qatar Airways’

Abu Dhabi, Dubai, Qatar, Bahrain and, to a lesser extent A340-600s
so far, Oman, are all developing an infrastructure and a include a first-
. . . . . class lounge
society that is built around growth in tourism and
business, Crump says: “There is a large proportion of
nationals in the region who are high net-worth individuals,
so there’s always a market for the premium products on
those carriers, and consequently they position their
products and brands at the premium end. They've all got
suites or beds in first and business.”
Many of their offerings are positioned to embrace the
service styles of hotels, Crump says. “Qatar positions itself
as ‘the worlds 5-star airline” and Etihad has hotel style

00

IF YOU WANT TO USE A STANDARD
LAVATORY TO CHANGE YOUR SUIT FOR
PYJAMAS, IT'S A GYM EXERCISE @@

Aircraft Interiors International.com
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never awarded !
but still looking forward to fulfilling our customers’ expectations ... and beyond !

+ 33 1 4574 03 03 - pierrejean@wanadoo.fr - www.pierrejean-design.com
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